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ABOUT MEDIA ACCESS AUSTRALIA

Media Access Australia is a not-for-profit, public benevolent institution and Australia’s primary media access organisation. Our role is to provide information about media access and to develop and apply technological solutions to media access issues.
MAA is based in Sydney and works in collaboration with consumer organisations, Government and industry across the country.

WHAT DO WE MEAN BY MEDIA ACCESS?

Media access services include, but are not limited to, captioning for the Deaf and hearing impaired, and audio description for the blind and vision impaired. MAA is committed to increasing the awareness and use of these services in television, DVDs and videos, education, cinema, theatre performances, exhibitions and other media. MAA also deals with access issues for new media, including downloads, portable media and the Internet.

The Media Access Report covers key developments in media access in both Australia and around the world, as well as providing statistical and other information on current levels of access.

DISCLAIMER

Statistical information published in The Media Access Report is derived from public sources such as television listings and websites. It has been made available for general use only and is provided without warranty as to its accuracy or currency.  

SUBMISSIONS

We are interested in receiving submissions for publication in The Media Access Report, including accounts of media or events that have been made accessible, research papers, and news items dealing with captioning, audio description and other access services. If you have any material you would like to submit, contact Chris Mikul on (02) 9212 6242, or email chris.mikul@mediaaccess.org.au

The Media Access Report is published by Media Access Australia, Suite 408, 22-36 Mountain Street, Ultimo NSW 2007. Phone/TTY: (02) 9212 6242, Fax: (02) 9212 6289. www.mediaaccess.org.au

If you would like to be put on the mailing list to receive future issues of The Media Access Report, email info@mediaaccess.org.au


Glossary

Audio description: The descriptive narration of all the visual elements of a TV    
program, movie, DVD, performance or other media, giving access for the blind or vision impaired. AD may be pre-recorded and delivered as an option for television programs or DVDs, or it may be performed live (e.g. for a theatrical performance). 

Captions: A transcription of the audio elements of a TV program, movie, DVD, 
performance or other media, giving access for the Deaf and hearing impaired. Unlike subtitles, captions include song lyrics, descriptions of sound effects and music, and are often positioned and coloured so as to make it easier for the viewer to identify who is speaking. Captions may be divided into:

Open captions: Captions which are ‘burnt onto’ a video or digital image and will be seen by anyone who looks at it, and

Closed captions: Captions which a viewer chooses to see (e.g. by accessing teletext captions on TV, or activating the captions on a DVD).   

Signing: Access to a TV program, movie, DVD, performance or other media via a 
signer using one of the various Deaf sign languages, e.g. Auslan (Australian Sign Language). Some TV programs in the US and UK have a signer occupying a space on the screen.

Stenocaptioner: A highly trained captioner who captions live programs using a 
stenographic keyboard.

Subtitles: This generally refers to English translations of foreign language TV 
programs or movies, presented as text at the bottom of the screen. It can also be a straight transcription of the dialogue of an English language program (this is a common feature on DVDs). Note however that captions are often called subtitles in the UK and other parts of Europe. 

Teletext: The broadcast data delivery system used in Australia to transmit captions 
on analog television. 

Acronyms

ACCAN	Australian Communications Consumer Action Network
ACE		Australian Communication Exchange
AD		Audio description
AMP		Accessible Media Player
CTN		Consumers’ Telecommunications Network 
DBCDE	The Department of Broadband, Communications and the Digital Economy
DCI		Digital Cinema Initiative (US)
FaHCSIA	Department of Families, Housing, Community Services and Indigenous Affairs
FCC		Federal Communications Commission (US)
HI		Hearing Impaired
MAA		Media Access Australia
MMR		Multi Media Response
NBRS		National Broadcast Reading Service (Canada)
Ofcom		Office of Communications (UK)
PALS		Professional Association of Learning Support
RIDBC		Royal Institute for Deaf and Blind Children
RNIB		Royal National Institute of Blind People (UK)
SAP		Second Audio Program
SMPTE	Society of Motion Picture and Television Engineers (US)
W3C		World Wide Web Consortium
WAI		Web Access Initiative
WCAG		Web Content Accessibility Guidelines


MEDIA ACCESS NEWS

Minister announces package to ease digital switchover 

Senator Stephen Conroy, the Minister for Broadband, Communications and the Digital Economy, has announced a package of measures to ease the transition to digital television, focusing on the Sunraysia/Mildura region in Victoria. This will be the first region to have its analog broadcasts switched off, at some point between January and July 2010. The package includes the following measures:

	In-home assistance for target households (where at least one resident receives the full Aged Pension, Disability Support Pension, Carer’s Payment or equivalent payment from the Department of Veteran’s Affairs). 


	A new satellite service to cover areas which do not yet receive a digital signal. 


	Working with the local community to improve awareness and understanding of the switchover. 


	A labelling scheme to identify products which are digital ready. 


	A national call centre and website providing information. 


The lessons learned in Sunraysia/Mildura will be used to inform the transition process as it continues across the country, with analog switchoff due to be completed by December 2013.

The full text of Senator Conroy’s press release is here:
http://www.minister.dbcde.gov.au/media/media_releases/2009/003

It has also been reported that the Government plans to give away set-top boxes to pensioners in the Mildura area as part of the switchover process.


Digital switchover timetable announced

The Digital Taskforce is the body which has been set up within the Federal Department of Broadband, Communications and the Digital Economy to oversee Australia’s switch to digital broadcasting. It now has a website which includes a comprehensive timetable for digital switchover in Australia.

Mildura/Sunraysia in Victoria will be the first region where the analog signal will be switched off, and this will take place between 1 January and 30 June 2010. This will be followed by: 

1 July – 31 December 2010		Regional South Australia

1 January – 30 June 2011		The remainder of regional Victoria

1 July – 31 December 2011		Regional Queensland

1 January – 31 December 2012         Regional NSW

1 January – 30 June 2013		Tasmania, Perth, Brisbane

1 July – 31 December 2013	Melbourne, Adelaide, Sydney, Darwin, remote central and Eastern Australia, regional and remote Western Australia          

For more information, see the Digital Taskforce website: http://www.digitalready.gov.au/index.aspx


Consumers confused about television equipment

The Australian Communication and Media Authority (ACMA) has been conducting research into the take-up of digital equipment by Australian consumers. “For many households, connecting television equipment is a matter of trial and error,” said Chris Chapman, Chairman of ACMA.  

“Most people keep on going until the setup works, with very few seeking professional help, so good advice about setting up for digital will be needed as part of the government’s switchover information program.” 

The ACMA research carried out in 2007/08 in Sydney showed that consumers face a multitude of issues that will impact on their ability to successfully switch from analog to digital television. These issues include:

	Jumbled and incorrect set up of television equipment


	Poor condition of antennas


	Limited knowledge of terms used to describe television set-up, including aerials and connector/cables


	The increasing complexity of television and related equipment.


Whilst the study did not identify disability-specific issues, we would expect that similar conditions would be found in disabled people’s homes.  

A copy of the report is on the ACMA website: 
http://www.acma.gov.au/WEB/STANDARD/pc=PC_311627

Media Access Australia is working closely with the Federal Government’s Digital Television Taskforce to identify issues faced by disabled and other disadvantaged groups in the process of switching off analog television.                


MAA CEO elected Chair of new consumer body

The newly formed Australian Communications Consumer Action Network (ACCAN) Board has appointed its office holders, including MAA CEO, Alex Varley as Chair.
Other office holders are Ms Holly Raiche – Deputy Chair, Mr. Kyle Miers – Secretary, Mr. Aaron Davis – Treasurer. 

“It is a great honour to be elected the inaugural Chair of ACCAN,” said Alex Varley, “and I will bring first-hand experience in establishing a new organisation. As somebody approaching the field from the electronic media and disability access areas, this will complement the wealth of telecommunications experience and knowledge of my fellow Board members.

“ACCAN should be a well-resourced voice for consumers and this will provide many opportunities to keep pace with emerging major issues such the convergence of telecommunications and electronic media, as well as technology. The next step for ACCAN is focused on establishing the organisation, including recruiting key staff, locating premises and building a profile.”

Professor Gerard Goggin, ACCAN Media Spokesperson said, “ACCAN looks forward to working in partnership with the established voices of consumer representation including CTN and TEDICORE over the coming months, as well as fostering strong relationships with industry, government and regulators.”

About ACCAN: The purpose of the Australian Communications Action Network (ACCAN) is to enhance consumer advocacy, reduce duplication, maintain and enhance existing skills and diversity of representation, undertake research and analysis from a consumer perspective. The overarching objective guiding this new body is to ensure effective and equitable communications for all Australian citizens.


The Accessible Channel launched in Canada

On 3 December 2008, the National Broadcast Reading Service (NBRS), a Canadian charitable organisation which provides media in accessible form for the country’s print- and vision-handicapped, launched The Accessible Channel. This digital-only service has the distinction of being the first fully audio-described TV channel in the world. It will show a range of programs, including movies, drama, news and current events and children’s programs, sourced from the various TV networks. The audio description will be broadcast in ‘open’ format, which means that anyone switching on the channel will hear it. In addition to this, 90% of the channel’s programs will be captioned for the deaf and hearing impaired. 

A small selection of audio described TV programs has been available to Canadian and American audiences for several years. The description is accessed via a second audio channel, called the Second Audio Program or SAP. Switching your set to the SAP can be a cumbersome process however. As well as eliminating the need to do this, The Accessible Channel will lead to a far greater volume and variety of audio described programs.

Orville Parkes, Chair of The Accessible Channel, said, “This is not only about convenience, but a key to social integration. The Accessible Channel will make broadcasting history allowing millions of visual impaired Canadians to be included in everything that was and is television.”

One of the goals of The Accessible Channel is to be able to show first-run programs with audio description at the same time that they are being screened on primary channels. “That will be significant,” said Gerald Weseen, Chair of NBRS’s volunteer board. “If you’re blind or vision-restricted and you’re in the workplace, people are talking about last night’s episode of whatever program. We refer to it as ‘water-cooler talk’. If you aren't able to watch it, or you missed the visual gags they're talking about, you feel out of the loop.” 

The Accessible Channel represents a bold step forward for audio description. For more information: www.theaccessiblechannel.com


Ofcom releases its approach to regulation

A major issue for all governments and regulatory agencies in the media and telecommunications areas is what level of regulation is appropriate in particular circumstances? 

Generally, industry stakeholders tend to favour no regulation (i.e. the market will provide the right outcomes), whereas consumers often call for full regulation (i.e. dictate exactly what industry must deliver to consumers). However, these approaches are not always right or appropriate. Sometimes industry wants higher levels of regulation, particularly to create “level playing fields” by excluding competitors that might provide a substandard product or undercut prices using unacceptable means (such as underpaid labour or poor environmental standards). Consumers are sometimes happy to trust the market (for example a discounting war for television sets or mobile phone access). 

UK regulator, Ofcom, has released its approach to regulation, following extensive public consultation.  

The approach is very much based on practical issues and looking at what is likely to deliver the right outcomes, balancing consumer needs and potential “burdens” on industry. Its starting point is to ask a series of questions:

1. Do the industry participants have a collective interest in solving the problem?

2. Would the likely industry solution correspond to the best interests of citizens and
consumers?

3. Would individual companies have an incentive not to participate in any agreed scheme?

4. Are individual companies likely to “free-ride” on an industry solution?

5. Can clear and straightforward objectives be established by industry?

The summary and link to the full document can be found at:
http://www.ofcom.org.uk/consult/condocs/coregulation/statement/
 
Australia is going through a major media access review and one of the main discussion points is how changes to levels of access can be brought about, monitored and developed. There are currently all levels of regulation being used from the market approach (e.g. Roadshow Entertainment deciding to audio describe DVD releases) to full regulation (the captioning quotas enshrined in the Broadcasting Services Act). The Ofcom approach provides a useful, evidence-based approach to how different forms of regulation might be utilised to provide the most effective outcomes for consumers and industry alike.


Mamma Mia they’re going digital

To the tune of ABBA’s hit single ‘SOS’, the American Association of People with Disabilities has released a humorous YouTube video campaign to inform people on how to switch to digital this year.

Featuring Nurse Ana Log and Dr DTV, the video is captioned and can be viewed at http://www.youtube.com/watch?v=jtVGsL_Jv4s
  

Government initiative on communications access for the disabled

A new initiative aimed at improving access to communication technologies for the disabled was announced in February by Senator Stephen Conroy, Minister for Broadband, Communications and the Digital Economy, and Bill Shorten MP, Parliamentary Secretary of Disabilities and Children’s Services. This will investigate the feasibility of a new disability equipment program, to operate independently of the telecommunications carriers.

Speaking at the Signposts for Change: People with Disabilities and Telecommunications Forum in Melbourne, Mr Shorten said, “It is vital for the rights of people with disability that they are able to access all services provided to the community and use those services in full.”

For the full text of the media release, go to: http://www.minister.dbcde.gov.au/media/media_releases/2009/006" http://www.minister.dbcde.gov.au/media/media_releases/2009/006


Ofcom releases fourth quarter access report for 2008	

Ofcom, the UK’s communications regulator, has released its second quarterly report on the provision of access services on television for 2008. As in previous reports, most broadcasters were found to be exceeding their quotas for captioning and audio description.

Figures for the main free-to-air channels, including the BBC’s two children’s channels, CBBC and CBeebies, were as follows.


Captioning quota
Captioning achieved
AD quota
AD achieved
Signing quota
Signing achieved
BBC One
99.25%
99.2%
10%
14.3%
5%
5.2%
BBC Two
99.25%
99%
10%
11.9%
5%
5.5%
BBC Three
97.5%
98.3%
10%
26.9%
5%
5.6%
BBC Four
97.5%
98.3%
10%
20.2%
5%
6.4%
CBBC
97.5%
98.4%
10%
12.3%
5%
5.9%
CBeebies
97.5%
98.5%
10%
11.5%
5%
5.7%
BBC News 24
97.5%
97.7%
Exempt

5%
5.2%
ITV1
88%
95.5%
10%
13.2%
5%
5.3%
Channel 4
88%
90.5%
10%
10.8%
5%
5.3%
Five
80%
81.2%
10%
13.7%
5%
5.2%


Another notable aspect of the latest report is the high level of audio described content on some subscription TV channels.



Captioning quota
Captioning achieved
AD quota
AD achieved
Signing quota
Signing achieved
Sky One
35%
66.3%
8%
16.6%
2%
3.2%
Sky Three
14.2%
71.2%
4.3%
22.8%
1.2%
5.6%
Sky Movies HD1
35%
59.4%
8%
21.4%
2%
2.6%
Sky Movies HD2
35%
67.1%
8%
30.8%
2%
2.4%
Hallmark
37.1%
64.1%
8%
19.6%
2%
2.5%
G.O.L.D.
23.1%
68.1%
8%
26.2%
2%
2.5%
UKTV Style
23.1%
65.2%
8%
24.6%
2%
2.6%
Animal Planet
23.1%
33.5%
8%
18.6%
2%
2.3%


The full report can be found at:
http://www.ofcom.org.uk/tv/ifi/guidance/tv_access_serv/tvaccessrep/q208/


US digital switchover delayed

Less than two weeks before analog TV broadcasts were due to be switched off across the US on 17 February, the House of Representatives voted to delay digital switchover to 12 June. This followed a vote in the Senate to delay the transition because of technical issues and the fact that over 6.5 million homes in the US do not yet have digital receivers.

Despite the vote, 421 stations went ahead with analog switchoff on 17 February, prompting over 28,000 people to call digital transition helpline set up by the Federal Communications Commission (FCC). The FCC has said that most callers were unaware they needed to retune their digital conversion boxes (called set-top boxes in Australia) to receive new channels. 

The Senate has also voted to allocate an additional US$650 million to the fund which subsidises the purchase of digital conversion boxes by issuing US$40 coupons. The fund had initially been allocated US$1.3 million, but this money has run out. 

For the latest on the US digital situation, go to: www.fcc.gov


Living in a Sensory World exhibit at the Powerhouse Museum, Sydney

Sydney’s Powerhouse Museum, together with Vision Australia, has launched a new exhibit for 2009 called Living in a Sensory World: Stories of People with Blindness and Low Vision. The exhibit is also supported by Visions of Australia, an Australian Government Program supporting touring exhibitions by providing funding assistance for the development and touring of cultural material across Australia.

Living in a Sensory World gives visitors an understanding of the blindness and low vision community and celebrates its achievements. It features objects from Vision Australia’s heritage collection, compelling accounts and examples of new technologies that are increasing the independence of thousands of Australians. The exhibit is audio described and the description is available in MP3 format downloadable, as one file or by topics. Media Access Australia was consulted on the development of the audio description.  

The exhibition will run in the museum’s Australian Communities Gallery throughout 2009. After its year-long run at the Powerhouse Museum, it will tour regional areas.

For more information: http://www.visionaustralia.org.au/info.aspx?page=828&event=692 


RNIB launches Bollywood Project

In the last issue of The Media Access Report we outlined the work that is being undertaken in India using captioning on Bollywood movies to aid literacy (‘Captioning fights illiteracy in India’).  Bollywood is now reaching to other disabilities, including vision impairments.  The most significant project in this area has been launched by the UK-based Royal National Institute of Blind People (RNIB) with an audio description (AD) project for Bollywood movies.  

The Bollywood industry produces the largest number of films globally and is known for producing song and dance visual extravaganzas. The project aims to bring AD to these movies. The project also reflects the fact that the UK has a large Indian population. In 2007, Bollywood movies generated £16 million at the UK box office, and it is more common now for these movies to be more widely distributed, moving from single prints to up to 80 locations. 

RNIB is undertaking this project to meet the specific needs of ethnic minority blind and vision impaired people in the UK, hoping to establish a potential market for audio described Bollywood films and develop a working relationship with the Bollywood film industry. The project involves developing links with organisations supporting blind and vision impaired people in India and the UK to enable the provision of audio description in both countries. 

Another aspect of the project is to conduct focus groups and research across the UK, targeting areas that have a high population of Asian people and dedicated cinemas for screening Bollywood movies.  User trials will also be conducted to identify preferences such as whether the AD should be in Hindi (i.e. the language of the movie) or English.

The project will also explore the Indian film industry and whether it is possible to make audio described Bollywood films for the UK as the market grows rapidly, as well as in India.

For more information:  http://www.rnib.org.uk/xpedio/groups/public/documents/publicwebsite/public_bollywood.hcsp


UK blind organisation lobbies for more TV access

The Royal National Institute of Blind People (RNIB) is running a campaign supporting the call for increasing audio description (AD) targets on television to 20% from the current 10%.

This campaign is being supported by MP Alun Michael who has filed an Early Day Motion (a kind of petition for MPs) which has been signed by over 150 MPs.  RNIB also held an event in the British Parliament on 24 February 2009, inviting MPs to find out more about AD. 

In its 2006 report, the UK regulator Ofcom concluded, "It would be premature to make any recommendation to the Government for changes to the statutory quota for audio description, until awareness improved and the level of take-up amongst potential beneficiaries became clearer."

RNIB is saying that the conditions for expansion of the AD quota have been met, including:

	An increase in public awareness in AD following a major television campaign in 2008 (see article below).


	Automatic inclusion of the AD service on Sky and Virgin Media subscription platforms. 


	Digital switchover in the UK has commenced and includes an equipment assistance scheme that can assist blind people access AD services. 


Ofcom’s acknowledgment that media literacy and access to media are crucial for all members of society, including blind people who need AD services to achieve this. 
For more information on the campaign:
http://www.rnib.org.uk/xpedio/groups/public/documents/publicwebsite/public_moread.hcsp

Also see the article ‘Sky supports AD campaign with 20% commitment’ in this issue.


Ofcom research finds increased awareness of AD in UK
	
In early 2008 a comprehensive promotional campaign about audio description (AD) was coordinated by Ofcom that involved 16 broadcasters and the Royal National Institute for Blind People (RNIB). This included promotional trailers on 70 channels over 6 weeks, as well as BBC local radio, print, digital forums and direct mail.  

This was followed up with research in June 2008 looking at changes in awareness levels, compared to two years earlier.

Consumer group
% awareness in 2006
% awareness in 2008
General Public
37
60
All vision impaired (VI)
43
72
Severe and profound VI
61
82
Moderate VI
40
66
Mild VI
22
66

Overall, whilst levels of awareness have increased significantly, a remaining challenge is that 28% of people with a vision impairment do not know about AD.  This compares with 90% awareness of subtitling (captioning) among the same group of people.  

The research looked at broader issues than just awareness, analysing current and proposed future use of AD, factors that would increase uptake of AD and any other connected issues.  

The main findings were:

	Nearly a third of UK adults and over half of people with a vision impairment recalled the promotional campaign.

People with severe and profound vision impairment were more likely to have heard the campaign on radio (confirming the need for a broad campaign to advertise services on television).
Almost 90% of people who saw the campaign found it informative.
More than one third of people with a vision impairment took action as a result of the campaign. This included talking to others about AD and seeking out more information about AD.
The current use of AD services ranges from 2% of people with mild vision impairment to 40% of people with a severe or profound vision impairment.  
Future use of AD would be encouraged by having more television programs with AD and receiving more information on how to access the service, including which organisations to contact.
The people who use AD feel the standard of the service is improving over time.

The summary and link to both PDF and audio versions of the report can be found at:

http://www.ofcom.org.uk/research/tv/reports/access_services_audio/" http://www.ofcom.org.uk/research/tv/reports/access_services_audio/


Project Kangaroo bounces off to new pastures
	
Project Kangaroo, the joint venture download platform combining video-on-demand (VOD) content from the BBC, ITV and Channel 4 has been blocked by the UK’s Competition Commission, citing too much market concentration.  

The project was to have both archive and ‘catch up’ (recently broadcast) material available more or less free-of-charge to users thanks to an advertising funded model.  The Competition Commission’s concerns were that any other content providers would have to pay whatever rates Kangaroo demanded and, similarly, advertising prices in the VOD market would effectively be set by Kangaroo. Not surprisingly Virgin Media and Sky both opposed the Kangaroo concept.  

The main appeal for audiences outside of the UK would be potential access to this content as UK channels are generally blocked or highly restricted to non-UK residents. It was also understood that Project Kangaroo would carry both caption and audio description access in line with the levels of access on the source television channels.  

In a new twist, the former CEO of Project Kangaroo, Ashley Highfield, is now Managing Director of Microsoft UK, and is in discussions with the providers to provide content on its MSN website. The plan would be to use the channels as content providers, rather than joint-venture style partners. It is unlikely that the BBC would be involved in such a venture, but Microsoft does have a history of commercial partnerships with commercial broadcasters, such as nineMSN in Australia.  

In a further development, the BBC is now looking at a new project named Canvas.  This is open to public consultation, but essentially is about providing a hybrid receiver that allows broadband content to be delivered to a television set. It is not clear whether other free-to-air broadcasters would be part of this, or if the BBC is trying to go alone. ITV and other channel content providers have been mentioned, but ITV has not been declared as a formal partner. ITV is undertaking a major restructure of its online operations, since integrating its broadcast content with its online services in December 2008.  

It is not known at this stage whether access features will be included in the various permutations of online platforms and offerings, but given the high levels of access and lobbying for access in the UK market, this should be a reasonable expectation.

The rollout of VOD products such as Kangaroo/Canvas/MSN has major implications for the models and format of offerings provided by other VOD providers, including Australian content providers. The levels of access features are a major component of that product offering.


Minister's approval makes access awesome

On 2 May 2009 the NSW Minister for Ageing, Disability Services and Aboriginal Affairs, the Hon Paul Lynch MP, launched a new resource to help students who are blind or vision impaired access education.

Awesome Access is an initiative of the Royal Institute for Deaf and Blind Children (RIDBC) which will aid students, parents and teachers in all schools across Australia.
"Accessibility is a key issue faced by students with disabilities. This is why I am pleased to launch Awesome Access," the Minister said.

Awesome Access includes a comprehensive information booklet that explains basic inclusion practices for teachers and parents. 

The package also contains a DVD highlighting the day-to-day accessibility issues of three vision impaired students (preschool, primary and secondary) who attend mainstream schools.

In Australia, the majority of children who are blind or vision impaired attend mainstream schools, making the understanding of accessibility vital to parents, teachers and other students.

"If students with disabilities are to have the same opportunities as their sighted peers, they require full access to the curriculum," said Jan North, RIDBC Manager of Children's Services.

"RIDBC is confident that the practical strategies and real-life examples provided in Awesome Access will give encouragement and reassurance to school communities that true inclusion is an achievable goal," Mrs North said.

Former RIDBC student Henry MacPhillamy, one of the blind students featured in the DVD, was guest speaker at the launch. Mr MacPhillamy, who is currently completing a university degree, spoke about the positive outcomes of good accessibility in education.

Representatives from other disability services such as Guide Dogs NSW/ACT, the Department of Education and Training, and Vision Australia also attended the launch.

The RIDBC is well regarded as a pioneer in the education of children with sensory impairment.

For more information visit:  www.ridbc.org.au. 


Learning support teachers build knowledge on student access

With increasing amounts of educational material delivered in the classroom by DVD, TV and the Internet, the implications for students with sensory impairments and their teachers multiply.

On 25 February, a number of learning support teachers from the Professional Association of Learning Support (PALS) held a seminar designed  to inform and instruct teachers in the latest techniques and technologies to maximise the learning opportunities for students with sensory impairments.

Speakers from both MAA and the Catholic Education Office, Sydney shared their expertise in relation to educational access.

Anne McGrath, MAA’s Education Manager, presented information about captioning as the appropriate accessible format for students to access curriculum support materials delivered by electronic means. The role of captioning as a vital access tool was explored and practical ways for teachers to source captioned content was available. Additionally, Anne referred to the dearth of audio described educational material available for students who are blind or have vision impairment.

Rosemary Murphy, Technology Officer, Sensory Impairment Programs, Catholic Education Office, Sydney, presented the variety of technical equipment that students who are blind or have vision impairment use to access curriculum materials across all subject areas.

“Learning support teachers often work with students who have a sensory impairment, and at times become frustrated by the lack of accessible educational materials available to help their students. These presentations have been designed to give them more options and assistance” said Anne McGrath.


FREE-TO-AIR TELEVISION


Captioning levels on the free-to-air channels

A survey of printed program guides for the four weeks from 31 Jan to 27 Feb showed the following levels of captioning. 

Hours of programs per week, 6am – Midnight, 31/1/09 – 27/2/09

31/1/09  - 27/2/09
Captioned
Uncaptioned
% captioned
Adult programs uncaptioned
Children's programs uncaptioned
Sporting events uncaptioned
ABC
108.75
17.25
86%
8
5
4.25
Seven
94.5
31.5
75%
31.5


Nine
110.75
15.25
88%
11.25
1.5
2.5
Ten
95.75
30.25
76%
17
7.25
6
SBS*



12.25

2

The results of MAA’s previous survey in November were as follows. 

Hours of programs per week, 6am – Midnight, 1/11/08 – 28/11/08

1/11/08  - 28/11/08
Captioned
Uncaptioned
% captioned
Adult programs uncaptioned
Children's programs uncaptioned
Sporting events uncaptioned
ABC
113
13
89.7%
5
4.25
3.75
Seven
91.5
34.5
72.6%
23.75
4.5
6.25
Nine
72.5
53.5
57.5%
43.5
1
9
Ten
89.75
36.25
71.2%
24.5
7.75
4
SBS*



12.5

2.5

*SBS figures do not include foreign language programs, which are exempt from captioning requirements


Free-to-air television complaints

MAA received the following complaints about captions on free-to-air TV in the period December to February. These were made via the complaint form on our website, or by email.

	Twelve complaints about a program outside prime time not being captioned, when it was previously screened in prime time with captions.


	Two complaints about programs outside prime time not captioned.


	Four complaints about no captions on a news program.


	Nine complaints about poor quality live captioning on news programs.


	Ten complaints about no captions or faulty captions on a prime time program.


	One complaint about a non-news program captioned live.


	Two complaints about daytime tennis coverage not being captioned. 


	Two complaints about captions regularly out of synch with audio on a program.


	Four complaints about a network reducing daytime captioning.


MAA’s complaint form may be found at:
http://www.maafeedback.org.au/complaints/" http://www.maafeedback.org.au/complaints/



SUBSCRIPTION TELEVISION

Sky supports AD campaign with 20% commitment
		
The Royal National Institute of Blind People (RNIB) has scored its first victory in the campaign for 20% AD quotas in the UK. Sky will meet the target this year, starting from 1 March.  

The only channel not providing audio description will be Sky Sports that shows predominantly live sports coverage.  

Jo Fox, Sky's Deputy Director of The Bigger Picture says, "We are delighted to commit to the RNIB's 20 per cent campaign. We passionately believe in offering our customers the best possible choice of entertainment and with that goes a dedication to ensure it is accessible to everyone. Our team of 80 highly trained accessibility experts take more than 4,000 calls a week from customers who use our services in this area, listening to their needs and helping us to drive constant customer-informed innovation of our accessibility services."  

As well as the popular AD shows such as The Simpsons, Futurama and Malcolm in the Middle, viewers can enjoy the blockbuster series 24 and Lost. The Sky offerings will also include movie premiers, such as There Will Be Blood, Dreamgirls and Bee Movie.

Following the Sky announcement, the Secretary of State for Culture, Media and Sport, Andy Burnham, in a parliamentary address, called on the broadcasters to follow Sky’s lead and voluntarily increase their levels of audio description, rather than wait for regulation. He also confirmed that the UK regulator Ofcom will be reviewing media access levels this year.

Also in the UK, BT Vision, a subscription TV service with a pay-per-view model, plans to launch AD on their service later in 2009.
  

ONLINE MEDIA


Media Access Australia joins the World Wide Web Consortium

Media Access Australia has been accepted as a member of the World Wide Web Consortium (W3C). MAA is now one of seven Australian W3C members, joining the CSIRO, BoaB Interactive, Department of Finance and Deregulation, National ICT Australia (NICTA) Ltd, Queensland University of Technology and Vision Australia.

The W3C is an international consortium where member organisations, a full-time staff, and the public work together to develop Web standards. The W3C has been largely responsible for the way in which the Internet has developed, and is considered the definitive resource in Internet accessibility standards through its Web Access Initiative (WAI) and associated Web Content Accessibility Guidelines (WCAG).

The aim of the W3C is “to lead the World Wide Web to its full potential by developing protocols and guidelines that ensure long-term growth for the Web”.  Media Access Australia believes strongly in this objective and will actively participate in the consortium through the appointment of Dr Scott Hollier to the Advisory Committee.
As a result of this appointment, Media Access Australia will use its additional resources to work even harder with organisations and individuals in addressing the access needs of disadvantaged Australians.

Further information on the role of the W3C and its Web Accessibility Initiative can be found at http://www.w3.org/WAI/. A more generalised overview of the W3C can be found at http://www.w3.org/Consortium/.


Windows 7 CPU graphics support has great access potential

Microsoft recently announced that Windows 7, the forthcoming new version for Windows, will allow the CPU to handle Direct 3D graphics acceleration if the PC hardware features an incompatible integrated graphics card.  This means that, in computers that do not have a separate graphics processor, Windows 7 will be able to run many high-level graphics routines and games that could not be run under previous versions of Windows. 

The system, referred to as the Windows Advanced Rasterization Platform 10 (WARP10), has the potential to significantly improve the access to disadvantaged Australians, as most low-cost computers feature an integrated graphics hardware which is severely limited in its ability to play games or correctly display the graphical Aero interface used in Windows Vista. It also has potential for people with disabilities using assistive technology products, as many of these programs rely heavily on converting graphical information into a form that features improved access. 

In Australia, the Microsoft Windows family of operating systems is the most popular among home and business computer users.  Further information on the WARP10 can be found on the PC Pro website: http://www.pcpro.co.uk/news/240042/windows-7-to-accelerate-3d-graphics-on-cpus.html" http://www.pcpro.co.uk/news/240042/windows-7-to-accelerate-3d-graphics-on-cpus.html


New Windows 7 accessibility features confirmed in Microsoft blog

A recent blog post by a Microsoft accessibility developer has confirmed several accessibility improvements to the on-screen keyboard and screen magnification utilities in the forthcoming Windows 7 operating system. 

According to the blog entry, the new On-Screen Keyboard program will be re-sizable, and include tablet support and text prediction. The Magnifier program is receiving a ‘deeper overhaul’ and will include both a full-screen mode and the traditional lens mode. A context setting has also been included to help full-screen users better understand which part of the screen is being magnified.  

In addition to the client utilities, many under-the-bonnet improvements have been made to help developers create accessible programs and to allow for the easier creation of assistive technology products.   

The accessibility improvements to Windows 7 will be welcome news to people with disabilities given that the access features in Windows have remained largely unchanged since the release of Windows 2000 eight years ago.   

The release date for Windows 7 is yet to be officially announced. More information on the accessibility features in Windows 7 can be found on the Microsoft Developer Network (MSDN) blog site: http://blogs.msdn.com/e7/archive/2008/11/30/accessibility-in-windows-7.aspx" http://blogs.msdn.com/e7/archive/2008/11/30/accessibility-in-windows-7.aspx


Microsoft release Accessible Media Player code for developers

Microsoft has announced the release of an Accessible Media Player (AMP), designed for developers to incorporate into their online video presentations using the Silverlight framework.

In a blog posting featured on the Microsoft Developer Network website, it is explained that the presentation of a video can be supplemented with access features including captions, sign language and audio description. The AMP also provides some innovative features such as the ability to automatically pause video playback if additional audio description is required. Future revisions of the AMP will aim to implement additional features including live captioning. 

The AMP code is now available for developers to download and has been designed to meet the required W3C Web Content Accessibility Guidelines 2.0 AAA standard.   

Further information on the AMP and its source code can be found at the Microsoft Codeplex website http://www.codeplex.com/amp.


Google Android smartphones launched in Australia

Google, the world’s most popular search engine provider, has recently developed an open-source operating system for mobile devices called Android. Launched in the United States a few months ago, the operating system was released on the Kogan Agora and Agora Pro smartphone models in Australia on 29 January.

Prior to this release, the only Android-based device in the world was the T-Mobile G1. In addition to standard smartphone features, the Pro mode also supports GPS functionality. Both models come with a QWERTY keyboard but do not contain a touch screen. The smartphones are expected to retail for $299 and $399 respectively. 

Although currently limited in access features, the Android OS offers significant potential due to the software being open source and freely available to developers.  This is likely to have the affect of allowing individuals to create accessible applications for the platform, and for the mobile devices to become more affordable.   It is also likely that Android will appear on other devices, such as netbooks and set top boxes. 

Further information about the Android-based smartphones can be found on the CNET news website: http://news.cnet.com/8301-1035_3-10118995-94.html?tag=newsLeadStoriesArea.1
  

W3C Web Content Accessibility Guidelines 2.0 released 

The World Wide Web Consortium (W3C) has formally released the Web Content Accessibility Guidelines (WCAG) 2.0 as a standard.

The original WCAG 1.0 guidelines, introduced in 1999, marked a significant step forward in the development and implementation of web accessibility. In addition to forming the basis of accessible policies and legislative frameworks around the world, the guidelines were also heralded as a definitive legal standard in many cases where websites were deemed to be inaccessible, including a landmark case in Australia. 
Described by the W3C as a ‘new era for web accessibility’, the updated guidelines aim to be broader and more technology independent, providing additional flexibility in their implementation over the original 1.0 standard.  

Although the seven-year WCAG 2.0 development process was often viewed by commentators as lengthy and controversial, their formal release is widely expected to be adopted by both policy makers and web developers.  

Further information on the W3C WCAG 2.0 standard can be found at the W3C Web Accessibility Initiative website http://www.w3.org/WAI/ or in the New Media – Developers Toolkit section of the MAA website: http://www.mediaaccess.org.au/index.php?option=com_content&view=article&id=221&Itemid=85" http://www.mediaaccess.org.au/index.php?option=com_content&view=article&id=221&Itemid=85

Consumer's Telecommunications Network (CTN) also provides information on website accessibility in a media release here: http://www.ctn.org.au/content.cfm?Live=1&ContentType=Content&ContentID=91" http://www.ctn.org.au/content.cfm?Live=1&ContentType=Content&ContentID=91
 and tip sheets here: http://www.ctn.org.au/content.cfm?ContentType=Content&ContentID=203" http://www.ctn.org.au/content.cfm?ContentType=Content&ContentID=203


BBC iPlayer now available on the Nintendo Wii

The BBC iPlayer, a software interface which allows for video-on-demand streaming of popular BBC television shows, is now available to Nintendo Wii owners living in the UK.

Although the software has been trialled since April 2008, the recently optimised interface provides a simpler and more stable interface in which the WiiMote can be used to navigate through a wide variety of video content, which is then streamed to the TV through the Wii console. 

The convergence of streaming media with gaming consoles is gaining in popularity, with both Microsoft and Sony recently launching streaming video content services through their respective Xbox 360 and PlayStation 3 consoles. Currently the BBC iPlayer is not available in Australia. 

Further information on viewing the iPlayer through the Wii can be found on the BBC Freesat HDTV blog: http://bbcfreesathdtvblog.blogspot.com/2008/12/nintendo-wii-and-bbc-iplayer.html


Samsung to release Internet-enabled televisions

Late last year, Yahoo and Intel announced the development of the Yahoo Widget Engine, a mini-computer built into consumer televisions which could provide user-selectable Internet content. Samsung has now announced that select models of their 2009 HDTV range will carry the feature.

The HDTVs, which contain a new Intel chip, will allow the user to select from a variety of online content including news, weather and Adobe Flash streaming videos.  Different widgets can be used depending on the user’s preferences, and the information would be constantly updated through the Internet. Other manufacturers have also shown interest in the concept.   

The HDTVs have been confirmed for a European and North American release in 2009, but no release date has been confirmed for Australia. Further information on the Samsung Internet-enabled HDTV developments can be found on the PC Magazine website: http://www.pcmag.com/article2/0,2817,2337846,00.asp
  

The Australian Communication Exchange’s Video Relay Service

The Australian Communication Exchange (ACE) has conducted two focus group meetings to find ways to improve the newly launched Multi-Media Response (MMR) service for Deaf Australians. The service allows Deaf people to use Auslan over the Internet to make phone calls and has received positive responses from the trials.

Responding to user comments, ACE has improved its website by including an Auslan video clip explaining the new service. Some participants were also concerned about the download size of the MMR software and that it was too slow. To reduce this problem, ACE has decided to offer a free USB memory stick to the first 50 new MMR registrations. The USB stick includes the MMR software, making it easier and quicker to download.

ACE is receiving many positive reports from deaf people who have downloaded the MMR software onto their computer. One MMR users say, “That was quick – I booked for a haircut and it was all over in two minutes – much faster than using my TTY.”

ACE staff will be travelling across Australia to share information on the MMR, demonstrate how it works and hopefully help deaf people and organisations set it up and be ready to use it. More information on the MMR Roadshow will be on the website shortly.

If you would like to register for MMR go to www.videorelay.com.au or for further information on ACE visit www.aceinfo.net.au.


Social networking access issues highlighted by bushfire tragedy

Various social networking websites including Twitter, Flickr, Facebook and MySpace, which are largely inaccessible to those with disabilities, have become focal points for people wanting to share information and photos about the Victorian bushfires. 
Specific Twitter and Facebook bushfire groups have been established to provide support to survivors. Emergency services such as the CFA and news organisations such as the ABC also used the medium to relay up-to-the-minute information on fire movements and aid distribution. 

The use of social networking as a key way to distribute official information on the bushfires highlights the significance of access issues present in many popular social networking websites which would currently prevent many people with disabilities from gaining access to this crucial online information. 

Further information on the use of social networking during the bushfire tragedy can be found on the ABC News website http://www.abc.net.au/news/stories/2009/02/09/2486463.htm.  

Further information on social networking accessibility issues can be found on the AbilityNet website, http://www.abilitynet.net/enation85


Nokia releases free application to use phone camera as magnifier

Nokia, one of the word’s largest mobile phone manufacturers, has released a free application which allows the camera and screen in a compatible mobile phone to be used as a print magnification device.

The software, called Nokia Magnifier, is compatible with S60 3rd Edition phones and has the ability to magnify text, stabilise the text image and change the colour contrasts. The Magnifier is currently in beta and can be downloaded free from Nokia’s website. 

In Australia, Nokia is one of the most popular consumer mobile phones. Further information on the Magnifier and downloading instructions can be found here: http://www.unwiredview.com/2009/02/18/nokia-magnifier-app-for-symbian-s60-introduced/" http://www.unwiredview.com/2009/02/18/nokia-magnifier-app-for-symbian-s60-introduced/


BBC iPlayer has audio description

The BBC’s media player, the iPlayer, now carries program content with optional audio description. The iPlayer, which was launched in 2007 and is only available to users in the UK, has supported captions since mid-2008.

___________________________________________________________________

DVDs


Access on new release DVDs

A check of 101 new release DVDs in January showed that 47% of the titles had either captions or English subtitles, and 15% had audio description (including 3% that were audio described in Australia).  

Of these same titles in international markets, 63% were either captioned or English subtitled and 14% were audio described.  

With the exception of Paramount Home Entertainment, it is noted that all major distributors with titles that were audio described overseas in this cycle have imported those titles with this feature. This is the first time the local figure has exceeded the international figure. On the other hand, captioning has returned the lowest figure since Media Access Australia began to keep records.

The titles for this research are collated bimonthly from a number of sources: an audio described DVD list from the Royal National Institute of Blind People (RNIB) in the UK, Blockbuster Video in Ultimo NSW, EzyDVD and the UK and USA Amazon websites.  

Please note that the Roadshow Entertainment title Feel the Noise does not have audio description as reported in the Summer 2008 edition of the Media Access Report, although it is specified on the DVD’s cover.  


AD advances on UK DVDs

Audio description in the UK is making steady progress on the DVD front, with 47% of the 100 top-selling DVDs released last year having audio description tracks (while 25% of those titles released in the Blu-ray format also had AD). With Paramount Home Entertainment releasing their first audio described DVD in March, this leaves only one major Hollywood DVD distributor in the UK not including AD on its titles.

The BBC has also announced that re-releases of its old programs made through 2Entertain will include talking menus, even if the programs themselves do not have AD. Talking menus allow a blind or vision impaired person to navigate their way through the DVD.      

CINEMA

A win for human rights results in a new captioned cinema venue

Local Deaf and hearing impaired members of western Sydney have been instrumental in the commencement of captioned films at Parramatta Greater Union cinemas at the end of 2008. This came about through the lodging of a number of complaints with the Australian Human Rights Commission under the Disability Discrimination Act.   

Negotiations with Greater Union regarding Parramatta began in 2006, when a Deafness Forum member lodged a complaint firstly with the cinema, then with The Commission, requesting that during the cinema’s refurbishment, either a hearing loop or captioned sessions be introduced.  Both requests were denied by the cinema, but further complaints lodged by two Deaf Australia members in 2007 were conciliated in favour of the complainants, with the captioned sessions beginning in time for the new year.  

Since 2001, captioned films have been playing in only one venue in Sydney – George Street Greater Union. Now that Parramatta Greater Union is captioning three sessions per week, this means that people from outer suburb will no longer need to travel to the city to take in a film.


Captioning in Australian cinemas

Open captioned movie screenings from June 2008 to August 2008 included:

	Quantum of Solace
Australia
Madagascar 2
The Day the Earth Stood Still
The Curious Case of Benjamin Button
Yes Man
Seven Pounds
Bride Wars
Revolutionary Road
The Changeling
Ghost Town


These open captioned movies showed at:

Sydney – Greater Union George St
Sydney – Greater Union Parramatta
Melbourne – Village Cinemas, The Jam Factory
Adelaide – Greater Union Megaplex Marion
Canberra – Hoyts Belconnen
Brisbane – Greater Union/Hoyts, Queen St Mall
Perth – Hoyts Carousel, Cannington
Darwin – BCC Casuarina
Hobart – Village Hobart
Newcastle – Greater Union Glendale
Maroochydore – BCC Sunshine Plaza

Between December 2008 and February 2009, the average difference in days between the captioned release of each title and the general release was 16 days. From October 2005 to the end of February 2009, the average was 16 days.


No audio description in existing Australian cinemas

The DTS Access System is currently used in eleven cinemas across Australia for showing captioned movies. The system has the capability of showing audio described films if an added module costing a few thousand dollars is purchased. A further purchase, if not already owned, of an induction loop, infra-red or FM ‘broadcaster’ and headsets for patrons to receive the description would allow these cinemas to have audio described screenings. Many access disks that are used to show the captions also have audio description tracks.

Of the 162 movies shown with captions since 5 October 2006, 110 movies (68%) also had an audio description track, which means they could have been accessed by blind and vision impaired patrons, had the cinemas been equipped with the audio description component of the system.


Omaha grandmother takes accessible movies into the future

WGBH Boston has reported the first installation of its Rear Window Captioning for digital cinema (or dcinema) with the debut on Christmas Day of the film Bedtime Stories. This was all thanks to a grandmother from Omaha who was determined to see that her grandson and others could enjoy the latest accessible technologies.  

To date, more than 300 movie auditoriums screening 35mm films in the U.S. and Canada are equipped with MoPix®, the combination system of Rear Window and its companion system for audio description users, DVS Theatrical®, but none of these had taken the next step to install dcinema.  

With dcinema, movies are comprised not of film reels, but digital ‘packages’ of images, sound and data that are delivered to cinemas via satellite, the Internet, or external hard drives that are downloaded into computer servers. Theatre chains and movie studios have been collaborating to convert screens from 35mm film projection to dcinema projection over the last few years with the actual transition of screens expected over the next few years.

Rather than wait for this transition, Mrs Phyllis Glazer, who was familiar with the Rear Window system, approached Rave Westroads Cinema in Omaha and asked that they consider installing the new system for her grandson and others to enjoy. She then went a step further and, with her husband, donated the funding for the installation.  

While a complete roll-out of access-compatible dcinema systems will take place over time, the first major installation of Rear Window is complete and the last major barrier for Rear Window has been overcome. Work continues on DVS Theatrical migration to dcinema, awaiting work under way within the Society of Motion Picture and Television Engineers (SMPTE) on a standard for playout of ancillary audio tracks in dcinema packages.  


Digital cinema and accessibility 

The movie industry is on the threshold of major change in the next few years with the mainstream adoption of digital cinema. Film has been used to shoot, distribute and project movies for over a hundred years, but this technology is changing with the transition from film to digital.  

There are two methods for making cinema accessible via the soundtrack – audio description for people with vision impairments; and a hearing impaired (HI) audio track (which is a mix of what is heard through the auditorium speakers, but with added emphasis on the dialogue track) for people with hearing loss.

Even with the relatively recent (in terms of film history) advent of digital sound on film, none of the digital sound-on-film formats provide the means to include audio description and a HI audio track.  HI audio in film is typically generated live during the performance, by mixing the surround sounds, with an emphasis on the primary dialogue track.  With film systems, audio description is only available through a synchronised CD-ROM.

With digital cinema, the industry is able to take a very different approach. Digital cinema can deliver 16 audio channels, providing more than enough capacity to include audio description and a HI audio track in standard distributions. The International Society of Motion Picture and Television Engineers (SMPTE) is close to finalising standards for audio formats which will define how audio description and HI audio will be included in standardised distributions.

Besides the HI audio track, open and closed captions are also used for people who are deaf or hearing impaired.  

Digital cinema projectors can display open captions, and a standard format exists for distributing these in digital cinema. Another method for presenting captions to cinema audiences is with closed captions – a method where patrons are presented with a personal display, so that the captions are visible only to the patron who wishes to see them. This method is currently not in use in Australia but is common in the UK and USA.  

Open captioning can also be included in standard digital distribution, and the capability to display this is ordinarily built into digital cinema projectors. 

In addition to the standards for audio formats, SMPTE is publishing two new standards for closed captions, making it possible for closed captions to be included in standardised distributions.  

But the development of standards for digital cinema does not necessarily mean that accessibility will be par for the course with the switchover.  

When improvements mandated by Digital Cinema Initiatives (DCI)* are implemented in digital systems in 2009, three standard audio formats will be supported, each format supporting audio description and the HI audio track. But as at late January 2009, DCI does not require compliance to SMPTE standards, therefore they do not have to be incorporated into digital cinema equipment. Consequently, as compliance with SMPTE standards for accessibility are not mandatory, much work remains to get accessibility features for digital cinema universally manufactured. Nevertheless, the effort to create a full suite of accessibility standards for digital cinema is breaking new ground.   

* Digital Cinema Initiatives, LLC is a joint venture of Disney, Fox, Paramount, Sony Pictures Entertainment, Universal and Warner Bros. Studios. DCI's primary purpose is to establish and document voluntary specifications for an open architecture for digital cinema that ensures a uniform and high level of technical performance, reliability and quality control.


THE ARTS


STAGETEXT notches up a milestone

The United Kingdom’s foremost theatre captioning organisation, STAGETEXT, has reached a milestone recently with its 1,000th captioned performance. 

In December 2008, STAGETEXT captioned the National Theatre’s production of Gethsemane. In acknowledging the success of STAGETEXT, the theatre’s Head of Access, Roz Hayes said, “The resoundingly positive feedback we receive from deaf and hard of hearing audience members confirms what a huge difference their work makes.”

STAGETEXT was established in May 2000 and in just nine years has not only reached its 1,000th performance, but has diversified its work by captioning open air theatre performances of Romeo and Juliet, touring productions of Where There’s a Will, and musical theatre such as West Side Story and The Sound of Music.  

As well as these performances, new See A Voice venues have been added to their schedule. See A Voice is the successful UK Arts Council-funded program to develop accessible theatre through the development of venue clusters that share equipment and talent. 

STAGETEXT’s website: www.stagetext.org 
See-A-Voice’s website: http://www.see-a-voice.org/ 


Accessible theatre schedules for 2009 seasons

Some of Australia’s major performing art venues have continued their commitment to access with the release of their 2009 calendars.  

At least 28 performances by companies such as the Melbourne Theatre Company, Sydney Theatre Company and the Bell Shakespeare Company will be captioned at venues including the Sydney Opera House, Victorian Arts Centre and Canberra Theatre Centre.  

Rounding out the accessible calendar are 54 performances in Sydney, Melbourne and Canberra of audio described theatre.  

Captioned theatre schedules can be viewed at http://www.mediaaccess.org.au/index.php?option=com_content&view=category&id=28&Itemid=61 

Audio described theatre schedules can be viewed at
http://www.audiodescription.com.au/index.php?option=com_content&view=article&id=279 


