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ABOUT MEDIA ACCESS AUSTRALIA
Media Access Australia is a not-for-profit, public benevolent institution and Australia’s primary media access organisation. Our role is to provide information about media access and to develop and apply technological solutions to media access issues.
MAA is based in Sydney and works in collaboration with consumer organisations, Government and industry across the country.
WHAT DO WE MEAN BY MEDIA ACCESS?
Media access services include, but are not limited to, captioning for the Deaf and hearing impaired, and audio description for the blind and vision impaired. MAA is committed to increasing the awareness and use of these services in television, DVDs and videos, cinema, theatre performances, exhibitions and other media.
The Media Access Report covers key developments in media access in both Australia and around the world, as well as providing statistical and other information on current levels of access.
DISCLAIMER
Statistical information published in The Media Access Report is derived from public sources such as television listings and websites. It has been made available for general use only and is provided without warranty as to its accuracy or currency.  
SUBMISSIONS
We are interested in receiving submissions for publication in The Media Access Report, including accounts of media or events that have been made accessible, research papers, and news items dealing with captioning, audio description and other access services. If you have any material you would like to submit, contact Chris Mikul on (02) 9212 6242, or email chris.mikul@mediaaccess.org.au
The Media Access Report is published by Media Access Australia, Suite 408, 22-36 Mountain Street, Ultimo NSW 2007. Phone/TTY: (02) 9212 6242, Fax: (02) 9212 6289. www.mediaaccess.org.au
If you would like to be put on the mailing list to receive future issues of The Media Access Report, email info@mediaaccess.org.au
MEDIA ACCESS NEWS
Federal government inquiry a boost for access
On 30 April, Stephen Conroy, the Minister for Broadband, Communications and the Digital Economy, announced the release of a long-awaited discussion paper into access to electronic media in Australia.

This investigation is looking at:
	Existing levels of access for both captioning and audio description and any regulations in place.


Comparative arrangements in other jurisdictions overseas, particularly the UK and USA.

Whether the existing levels are adequate and what should appropriate future targets be for audio description and captioning. 
Senator Conroy was keen for public participation and comment in the process. “Public input is an important element of this investigation process,” he said.  He also encouraged individuals, as well as representative groups, to make comments.

Electronic media includes television (free-to-air and subscription), DVDs, film and the Internet (downloads).
 
MAA CEO, Alex Varley, said, “This investigation is a great opportunity for the 20% of Australians who would benefit from greater captioning and audio description to have a say in what they would like to watch. Most media content in Australia is sourced from overseas, and in many cases has already been made accessible in some way.  Some media companies have already tapped into this resource and are already providing profitable accessible services. This investigation will help educate the others that access makes business sense.”

The closing date for submissions was Friday 13 June 2008, however blind and vision impaired groups were given a two-week extension because the discussion paper was initially released without a braille version available.
What follows are some of the main themes found in submissions to the inquiry.
Television broadcasters
Free TV Australia will work with Government on phased-in increases in captioning of 6.00am to midnight programming on the network’s primary channels in the lead-up to digital switchover in 2013. It supports the Broadcasting Services Act’s caption exemptions for the digital multi-channels, and proposes that these stay in place until a review is conducted in 2014. It proposes that, “In setting future targets and timeframes for captioning on television, the Government must make statutory provision for the primacy of those targets through a specific statutory exemption from the Disability Discrimination Act 1992 in regards to commercial free to air television captioning.” It does not support the introduction of minimum audio-description requirements on television “due to the significant technical and financial barriers associated with such services at this time”.
The ABC “is committed to achieving, over time, an outcome where, effectively, 100 per cent of the television schedule is captioned,” and “believes that continued, staged increases in the provision of captioned content provides the best approach”. The ABC has not yet developed plans to introduce audio description, noting that there are technical issues, and believes the costs will be substantial. However, it supports the idea of researching the issues to understand what is involved in introducing a new service such as audio description. The ABC favours a “broad, consultative approach to this work that builds on the current significant achievements and delivers enhanced access in the future”.
SBS “would support a phased in introduction to increase the level of selected program captioning across the industry on the basis that existing exemptions are maintained and that financial and operational impacts are appropriately addressed”. It believes that the current exemptions for digital multi-channels should be maintained. It also believes that further research is required before audio description could be introduced.
ASTRA (The Australian Subscription Television and Radio Association) notes that some subscription channels are far exceeding their captions obligation (which were determined by a DDA exemption granted by HREOC). “ASTRA is currently in discussion with relevant stakeholders on its future roll-out plan to take effect from October 2009. The future plan is due to be submitted to HREOC by 30 June 2008.”  
DVD suppliers
The Australian Video and Software Distributors’ Association’s submission centred on the association’s involvement in the 2007 HREOC round table meetings on DVD accessibility. It pointed out the development of the Accessibility Framework for the Home Entertainment Film Industry, encouraging AVSDA members to promote the availability of access features and promote the use of clear and consistent labelling of access features on DVDs. It also noted its commitment to continue to work to facilitate greater adoption of access features.  
Blind and vision impaired consumers and consumer groups
Blind consumers highlighted their desire for inclusion and especially to be able to access information that was displayed in text form during a program. Examples included sporting scores (Robert Altamore), final comments on Australian Story (Dr. Lynne Davis) and subtitles (Michael Chan).
Consumer organisations stressed that audio description should have the same recognition as captioning and particularly advocated for audio description to be made available as a matter of course on DVD where there are fewer technical imperatives (Association for the Blind of WA). Also important to these consumers was that labelling and promotion of audio described material on DVD be improved (Coral Arnold, Association for the Blind of WA). 
The submissions of both Blind Citizens Australia and Vision Australia called for a trial of audio description on free-to-air and subscription TV to take place before June 2009.
Deaf and hearing impaired consumers and consumer groups
Deaf consumers want 100% of television captioned with standards regulating the quality of such. They want to see more cinemas showing captioned films and an increase in screening times. Further, they want all DVDs to be captioned and clearly labelled as such. A strong theme in these submissions was that captioning should not be an additional cost but an integral part of production costs because the needs of hearing impaired people to access captions was on par with hearing people accessing audio. Some Deaf groups also advocated for Auslan programs or channels (Deaf Australia, Deaf Society of NSW).
Education
There were a number of submissions that highlighted the importance of education media being accessible. Itinerant teachers noted the difficulty sourcing captioned material and the need to create an accessible library. Their submissions highlighted that not only does accessible material improve a child’s literacy and world knowledge but their sense of inclusion within their social environment.  Reference was consistently made to the requirements of the Education Standards and the push towards a digital education revolution that would result in these students being left further behind.
New Media
Submissions also recognised that access to new media was essential for closing the digital divide. Access Innovation Media believe that it is not simply a matter of captioning Internet material but using the Internet to distribute material that is technically difficult to broadcast such as audio described television programming. While consumer groups believed the area required regulation (Access Innovation Media, Hearing Loss New Jersey), industry concentrated on their desire to improve access but feared that regulation would stifle experimentation (Google) and be very expensive (ABC).
MAA provided a practical submission looking at the scope and costs associated with delivering high levels of access. Echoing a number of submissions, MAA called for a simpler legislative model that is easier to monitor and report against, and balances increased access against commercial considerations.
All the submissions may be viewed at: http://www.dbcde.gov.au/media_broadcasting/television/television_captioning/television_captioning_discussion_paper/submissions
BBC achieves total captioning
The BBC has announced that it now provides 100% captioning (called subtitling in the UK) across its channels. This has been achieved in just under 20 years with the first captioned program, a documentary about deaf children, being broadcast in 1979. The first live captioning was for children’s magazine program Blue Peter in 1986, with news captioning starting in 1990.  

The promise to deliver 100% was made in 1999 and has been achieved with a number of technological developments, including the use of speech recognition technology (which is also widely used in Australia).  
More information is available here:
http://www.guardian.co.uk/media/2008/may/07/bbc.television?gusrc=rss&feed=media
UK TV boss affirms commitment to captioning
Michael Grade, the Executive Chairman of ITV, recently gave an interview to the Royal National Institute of the Deaf’s magazine One in Seven, in which he answered viewers’ questions about captioning (called subtitling in the UK). Grade noted that, “In 2007, over 90% of programmes on ITV1 were subtitled, and our aim is to subtitle all network and regional programmes on ITV1. In 2007 we exceeded the subtitling quotas set by Ofcom on all our channels by hundreds of hours and, in the case of ITV3, 600 hours. In fact, on all our channels, we exceeded every access service quota set by Ofcom in 2007.”
Grade was asked why some programs which were subtitled for their main ITV channel did not have subtitles when they were repeated on ITV’s other channels (equivalent to digital multi-channels in Australia). He replied, “We're making good progress but, as a commercial broadcaster, we also need to balance significant complexities and costs with levels of subtitling that are affordable. If a programme is broadcast with subtitles on ITV1, it has to be re-edited to ensure it fits the new broadcast slot, and this requires a new set of subtitles. This is an important factor that has to be considered, particularly for those programmes whose audiences are much smaller than on our main ITV1 channel.”
The full text of the interview can be found at http://www.rnid.org.uk/howwehelp/campaigning/campaign_news/2008/michael_grade_responds.htm
What price access?
A question that is often asked is what is an appropriate benchmark for spending on access? Both the UK and USA have addressed this in their regulations.  
The UK’s Code on Television Access Services deals with exemptions and appropriate costs. Clause 21 specifies that broadcasters need to achieve the highest level of access that they can with 1% of their turnover. Clause 19 outlines the three levels of access:
	Level One is full targets;

Level Two is 66% of the captioning targets and 100% of the sign language and audio description targets;
Level Three is 33% of the captioning targets and 100% of the sign language and audio description targets.
If a broadcaster cannot meet the Level 3 targets with 1% of its turnover, then it is exempt from any targets.  
The USA takes a slightly different approach in that it provides a percentage limit as part of the reasons for applying for an exemption on the grounds of undue burden.  Part 79.1 f (11) of the Code of Federal Regulations state that a captioning expense in excess of 2% of gross revenues would be grounds of undue burden.  In addition to this, sub-clause (12) states that channels with an annual revenue of less than $US3m only need to show pre-captioned programs.  

Australia does not currently have a cost limit in place. However, to put Australia’s position in perspective:  
In the recently-released ACMA report (Commercial Television Industry Financial Trends 1978-79 to 2005-06 ) the turnover of the commercial free-to-air television industry in Australia in 2005 was $3.989.7m. The commercial TV share of the 2005 estimate of captioning costs was $9m (reported in the Access Economics 2006 report: Listen Hear! The economic impact and cost of hearing loss in Australia).  This represents 0.23% of turnover.  
European Parliament calls for captioning of all public service programs
The European Parliament in Brussels voted in April to endorse a declaration that all public service programs in the European Union are captioned. 
The declaration was put forward last year by the Polish MEP (Member of the European Parliament) Lidia Joanna Geringer De Oedenberg. It noted that the European Union “should ensure that citizens have equal access to information, education and culture”. 83 million people in the EU suffer from complete or partial hearing loss, and with an ageing population, this number is growing, while captions also help with foreign language learning.
The declaration also noted that modern captioning technology allows for the captioning of live programs, and that the BBC is committed to captioning all of its programs this year.   
Under EU rules, the declaration will now be forwarded to the governments of all member states.
The full text of the declaration can be found here:
http://www.europarl.europa.eu/sides/getDoc.do?pubRef=-//EP//NONSGML+WDECL+P6-DCL-2007-0099+0+DOC+PDF+V0//EN&language=EN
French captions for Canadian House of Commons
The Canadian House of Commons question period is now being broadcast with French closed captions. Since 1991 English closed captions and French sign language have been available on the program. French captions were not possible due to a lack of French stenocaptioners. New speech recognition technology has made it easier to provide real time French captions. The technology works by an interpreter translating what the Member of Parliament says into French; this speech is then instantly converted into captions by a computer. The technology has a spelling and grammatical accuracy of 85-90%.

As of September 2008, The Canadian Radio-Television and Telecommunications Commission will require all programs broadcast between 6:00pm and midnight to be captioned. Although parliamentary broadcasts were exempt from this regulation, the broadcaster (CPAC) decided it was important to allow the three million Canadians who are deaf or hard of hearing to participate in parliamentary processes.
 
More information can be found on the Canadian Public Works and Government Services website here: 
http://www.tpsgc-pwgsc.gc.ca/medias-media/af-fa/2008-02-11-1-eng.html 
Ofcom releases first quarter access report for 2008	
Ofcom, the UK’s communications regulator, has released its first quarterly report on the provision of access services on television for 2008. As in previous reports, most broadcasters were found to be exceeding their quotas for captioning and audio description.
Figures for the main free-to-air channels, including the BBC’s two children’s channels, CBBC and CBeebies, were as follows.


Captioning quota
Captioning achieved
AD quota
AD achieved
Signing quota
Signing achieved
BBC One
97%
97.5%
10%
14.6%
5%
5.2%
BBC Two
97%
97.2%
10%
11.4%
5%
5.4%
BBC Three
90%
93.4%
10%
15.6%
5%
5.4%
BBC Four
90%
93.4%
10%
15.6%
5%
5.1%
CBBC
90%
93.9%
10%
12.2%
5%
5.6%
CBeebies
90%
93.9%
10%
10.9%
5%
5.7%
BBC News 24
90%
91.1%
Exempt

5%
5.3%
ITV1
88%
97.6%
10%
16.2%
5%
5.2%
Channel 4
88%
90.6%
10%
10.3%
5%
5.9%
Five
80%
80.3%
10%
12.6%
5%
4.7%

The full report can be found at:
http://www.ofcom.org.uk/tv/ifi/guidance/tv_access_serv/tvaccessrep/q108/
Ofcom also conducts a mid-year review of the audience share and revenues of UK-licensed TV stations based on data for the previous year. The latest review has found that 80 channels will be required to provide access services in 2009 (as opposed to 81 channels in 2008. 
The full text of the review can be found at:
http://www.ofcom.org.uk/tv/ifi/guidance/tv_access_serv/tv_accesss_statement09/


New consumer-led captioning standards website
Canadian caption activist Joe Clark has launched a new website with the provocative title ‘Captioning Sucks’. This is part of Clark’s ongoing project to develop universal captioning standards (as well as looking at AD, subtitling and dubbing).

The site makes it clear that Clark believes that standards aren’t good enough and that anything less than 100% access is not acceptable.  

There are a range of photo sets from around the world showing what Clark considers to be substandard captions. It is fair to say that many of them just reflect the local preferences and show accurate, good captioning (such as a series of screen shots from the Australian show Kath & Kim).  However, Clark’s point is that there should be a universal standard. 

Clark invites feedback from caption users on his site, which can be found at:
http://captioningsucks.com/

US tests digital TV

The Federal Communications Commission (FCC) has announced that Wilmington North Carolina will switch off analog television early as a test market for the nationwide switch off on 17 February 2009.

The local stations will broadcast digital only from noon on 8 September 2008.  The FCC is coordinating with local officials and community groups to accelerate and broaden consumer education outreach efforts. The outreach will focus on the special transition date for Wilmington and the steps viewers need to take to ensure a continued service after September. It is planned to use this to identify issues and address them before the switch off across the country.  

For more information see this press release from the FCC: http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-282032A1.doc
Audio description and the US digital switchover
Unlike the UK and Australia, where digital switchover will be phased in over a period of time in different regions, the US will switch to full digital broadcasting across the country on 17 February 2009. With a few exceptions, analog broadcasting will cease at the same time.
Audio description is currently delivered in the US on the SAP or secondary audio program, a second audio stream which is part of the analog signal. TV receivers which receive this will no longer do so after the switchover date. The question is, what will replace them?
The Federal Communications Commission (FCC) has adopted a digital broadcast standard which specifies 8 audio channels. One of these, called ‘VI’ for vision impaired, has been set aside for audio description (it incorporates a control signal which allows the soundtrack from the main channel to be muted so that the descriptions can be heard more easily). According to the Audio Description International website, however, the US networks have not as yet committed to using this channel for audio description, while there are no TV sets on the market at the moment which can access the channel anyway. In addition to this, the Federal Government is offering the public $40 coupons to offset the cost of buying digital set-top boxes (called converter boxes in the US), but has not specified that they must receive audio description. 
One hopeful sign is that Larry Goldberg, director of the Media Access Group at WGBH, recently tested two brands of set-top box, and found that they picked up the audio description being broadcast on PBS’s digital service. Both models had buttons on their remotes labelled ‘SAP’ which allowed the service to be activated. It should be noted, however, that PBS (the Public Broadcasting Service) is a leader in providing audio description. While it is doing the right thing and utilising the designated digital channel for AD, other networks may not follow its lead until the FCC makes it mandatory for them to do so. It would seem that TV manufacturers will require similar regulation to ensure that their products receive the service.
All in all, it appears that there are big problems looming for audio description in the US once the analog signal is turned off next year.
For more information, see: http://www.adinternational.org/ADIsap.html
Access experts join MAA as project managers
Media Access Australia has appointed two new staff covering specialist access areas.

Anne McGrath has been appointed as the Education Manager to develop MAA’s access to audio-visual material used in school education. Anne also works for the Royal Institute for Deaf and Blind Children (RIDBC) as an itinerant teacher of the deaf and consultant with RIDBC School Support Service (Hearing Impairment).

Anne’s role includes helping to expand the range of accessible DVDs, television programs and other audio-visual materials used in the classroom and to develop resources and assistance for on-the-ground professionals working with both deaf and blind students.  

Dr Scott Hollier has been appointed as Project Manager, New Media, to develop MAA’s new program looking at accessibility to the Internet, new media and downloadable audio-visual content. Scott previously worked as a project manager at the Association for the Blind of Western Australia. His PhD research was on the impact of computing and Internet-related technologies for blind and vision impaired people.  

Scott’s role includes building on the project work commenced by MAA into bringing together accessibility issues for the Internet, assisting organisations in making their websites more accessible for particular disabilities, and building on the recently launched Accessible Broadband for All Australians policy work. Scott will also manage the strategy to ensure that downloadable program content is also accessible.   

“MAA is expanding its role as a catalyst for improved access to media and we identified that both education and the Internet are important project areas. The appointments of Anne and Scott, both specialist experts in those fields, will allow us to work closely with industry, government and community organisations to improve levels of access and deliver practical solutions for disadvantaged people,” said Alex Varley, MAA’s CEO.

Anne McGrath works part-time for MAA and she will continue her role as an itinerant teacher of the deaf, whilst Scott Hollier’s appointment is full-time.

MAA produces instructional videos
MAA has produced four short videos demonstrating how to connect and display captions on a set-top box, how to display captions and access audio description on a DVD player, and how to display captions on a teletext TV and on subscription TV.
These videos are available on a DVD from MAA, and may also be viewed on MAA’s website: http://www.mediaaccess.org.au/index.php?option=com_content&view=category&id=23&Itemid=54

Captioning Grant renewed

The Caption Grant, which is administered by MAA, has been renewed by the Department of Families, Housing, Community Services and Indigenous Affairs (FaHCSIA) for the financial year 2008-9. The grant is used to fund the captioning of DVDs with a community or education focus. 
For more details, see: http://www.mediaaccess.org.au/index.php?option=com_content&view=article&id=42&Itemid=28
Senate recommends improvements to the television complaints process
The recent senate inquiry into ‘”The effectiveness of the broadcasting codes of practice” was highlighted in the media as an inquiry into television classification and most especially Gordon Ramsay’s swearing. However the report, released on 19th June, makes recommendations that may be extremely important for access.
The inquiry found that the process for making complaints about television programming was “cumbersome, slow and obscure and discourage (sic) people from pursuing complaints.” Media Access has experienced the same problems when making captioning complaints. The committee made the following recommendations relevant to the complaints process:  
	A review of the Australian Communications and Media Authority (ACMA) with a focus on its role in the co-regulatory environment.


	A log of all complaints to be kept by television stations and forwarded to FreeTv and ACMA


	Consumers to be able to make complaints electronically or via email and these responses to be appropriately responded to.


	The complaint process to be made clearer and more consistent with detailed reasons for decisions provided.


	ACMA to develop a practice of proactively checking compliance with codes of practice.


	Within three years broadcasters should be aiming to respond to complaints within 15 days.


	The employment of an expert, independent complaints officer at each network


	Firmer enforcement mechanisms against commercial broadcasters including civil penalties, prosecution and license suspensions. Breaches by national broadcasters to be forwarded to the minister.


	These measures could make ACMA look more like the British version Ofcom that has been far more successful in ensuring compliance with captioning standards.


	A copy of the Senate’s response can be found at: http://www.aph.gov.au/SENATE/committee/eca_ctte/broadcasting_codes/report/report.pdf

Digital television take up still under 50% 
The Australian Communications and Media Authority has reported that the take up rate for digital television is now 42% of households (end 2007), which includes more than 50% of those accessing digital television via a subscription television service.
The percentage take ups range from 64% in Tasmania to under 40% in Queensland and South Australia.    
It appears that the main driver in high take up states is the desire to access previously unavailable channels (such as ABC2 and Ten in Tasmania), rather than high definition, interactivity or multichannel offerings. 
There is still a group of around 25% of the population who do not have any interest or general awareness in taking up digital television. Many of the disadvantaged groups (disabled, low income, isolated, elderly) will be in this quarter of the population. The surveys do not look at access issues, but do provide useful background information for dealing with access to digital television. 
The full report can be found at the ACMA website: http://www.acma.gov.au/WEB/STANDARD/dig_tv_07
FREE-TO-AIR TELEVISION

Free TV requests temporary caption exemption
Captioning on free-to-air television was, until recently, regulated by two separate items. The Broadcasting Services Act has specific captioning regulations that require all broadcasters providing a digital broadcast to caption non-exempt programs during prime time (defined as from 6.00pm to 10.30pm each day) and all news and current affairs program, whatever time they are broadcast.  
A temporary exemption to the Disability Discrimination Act was granted five years ago in an agreement brokered by HREOC. This provided for increasing amounts of captions culminating in 70% of all programming broadcast between 6.00am and midnight (or 52.5% of programming). The Seven, Nine and Ten networks, and the national broadcasters ABC and SBS, were signatories to this agreement, as well as Deafness Forum and Deaf Australia (then Australian Association of the Deaf).  This exemption expired at the end of May 2008.
The effect of this exemption was to protect the networks from complaints under the DDA about programs not being captioned outside of the agreement, although there was no protection offered to other stations that were not network-owned stations (and no obligation for those stations to meet the 70% requirement, although many did as they received the programming from the major networks with captions included).  
Free TV, acting on behalf of the television networks, has applied for a 6-month exemption, keeping the captioning levels at the same as at the end of May 2008. The approach of the application was based on:
	That the formal review of the media access investigation first announced by the previous Federal Government in September 2007 had been delayed “due to circumstances beyond the control of the Applicants”; 

“To have television captioning simultaneously considered through two separate and differing processes would be inefficient for both broadcasters and the deaf and hearing impaired community”;
Changing caption levels would result in broadcasters having to “renegotiate internal processes and external arrangements with captioning service providers”.
The application noted that the broadcasters have already changed captioning levels and are currently at levels higher than the required 70%.
A copy of the exemption application can be found at:
http://www.hreoc.gov.au/disability_rights/exemptions/tvcap/freetv08.doc
Submissions from both Deaf Australia and Deafness Forum refused to support the exemption application, citing:

	That the broadcasters did not commence a review of the agreement in 2006 as agreed, but it was Deafness Forum and Deaf Australia that pushed the broadcasters for a review in 2007, a long time before any government investigation was announced.

The application is not in keeping with the exemption process in that nothing is offered in return for an exemption (i.e. no increase in captioning). Deafness Forum describes the broadcasters as “unwilling to progress the level of captioning to 100%” and says that the exemption was lodged without any consultation whilst Deafness Forum and Deaf Australia continued to “negotiate in good faith”.
The government media access review does not guarantee any increase in captioning.
The wording of the application only says that the broadcasters will engage in the review and use the review to address captioning issues, but does not make any commitments to increasing captioning. Deafness Forum describes this as a “stalling tactic”. 
At the time of writing, HREOC had not yet announced their decision regarding Free TV’s request. MAA understands, however, that a number of complaints have been lodged against the broadcasters under the DDA since the original caption agreement expired in May.
Captioning levels on the free-to-air channels

A survey of printed program guides for the four weeks from 17 May to 13 June showed the following levels of captioning. 
Hours of programs per week, 6am – midnight, 17/5/08 – 13/6/08
17/5/08 - 13/6/08
Captioned
Uncaptioned
% captioned
Adult programs uncaptioned
Children's programs uncaptioned
Sporting events uncaptioned
ABC
107
19
84.9%
7
9
3
Seven
100
26
79.4%
16.5
4
5.5
Nine
105.5
20.5
83.7%
16.75
1.75
2
Ten
89.75
36.25
71.2%
22.5
7.5
6.25
SBS*



11.75

12.5

*SBS figures do not include foreign language programs, which are exempt from captioning requirements
Captioning on the digital multi-channels
The broadcasters are currently exempt from captioning programming which is unique to their standard definition and high definition channels until digital switchover is completed.
Seven, Nine and Ten have all now launched their HD channels. The amount of unique programming on them varies each day. An analysis of TV schedules for the week 31 May–6 June showed that the following hours of unique programming were captioned. (Note, these figures are based on printed program guides for Sydney. Online guides differed slightly).
31/5/08 – 6/6/08
Hours of unique programs
Hours captioned
Percentage captioned
Seven HD
40.5
17
42%
Nine HD
12
0
0%
Ten HD
40.5
6
15%

ABC2 shows a mixture of unique programs (including two news and current affairs programs, Asia Pacific News and Australia Wide) and repeat programs from ABC1. It usually broadcasts from 7am to around midnight. An analysis of schedules for the week 24 May-30 May showed that, of approximately 100.5 hours broadcast, 54.5 hours, or 54%, were captioned.
Programming on SBS2 at the moment seems to mirror the main SBS channel.
Free-to-air television complaints
MAA received the following complaints about captions on free-to-air TV in the period March to May. These were made via the complaint form on our website, or by email.
	No captioning on unique programming on a HD channel

Hanging captions on a prime time program.
No captions on a program on a digital multichannel repeated from primary channel.
Live captions lagging badly on news programs.
No captions on a prime time program.
No captions on a subscription TV channel.
Captions regularly out of sync on a prime time program.

MAA’s complaint form may be found at:
http://www.maafeedback.org.au/complaints/
SUBSCRIPTION TELEVISION

HREOC grants subscription TV an extension on captioning plan
Subscription television (represented by ASTRA) was granted an exemption to the Disability Discrimination Act on 2 June 2004. As part of this exemption a rollout plan was agreed to where 20 stations would reach 25% captioning by 2009 and another 20 stations would attain 15% captioning by the same date. A second requirement of the exemption was that ASTRA would submit a proposal for further captioning by 4 June 2008. This date was extended until 30 June 2008 on the condition that subscription TV continues to implement the current rollout plan.
Full details of ASTRA’s rollout plan can be found at: http://www.hreoc.gov.au/disability_rights/exemptions/astra/rec.htm

Captioning levels on FOXTEL
At the time of writing FOXTEL’s website listed the following channels, and timeshifted channels, as having some captioned programs. (Timeshifted channels have the same programming as the main channel, screened two hours later). They are:
	Crime and Investigation Network

Discovery Channel
Fox News
National Geographic
The History Channel
ESPN
Movie Extra
Movie Greats
Movie One (plus timeshift)
Showcase
Showtime
Showtime Greats (plus timeshift)
TCM
Cartoon Network
Disney Channel
Nick, Jr
Nickelodeon
Playhouse Disney
Arena (plus timeshift)
E!
Fox Classics (plus timeshift)
Fox 8 (plus timeshift)
Hallmark
How To Channel
The Lifestyle Channel (plus timeshift)
Lifestyle Food
The Comedy Channel (plus timeshift)
TV1 (plus timeshift)
UKTV (plus timeshift)
W (plus timeshift)
MTV

In addition to these, a further three channels, Biography, Discovery Science and Animal Planet, now have some captioned programs, while FOXTEL publicity also lists The Weather Channel as having captions. This brings the total to 35 channels and 10 timeshifted channels.
The amount of captioning on FOXTEL channels varies wildly. A check of FOXTEL’s printed program guide for the first week of June 2008 showed the following hours listed as captioned over the entire week. Hours include programs repeated within the day. Note that the printed guide does not have complete program listings for Fox News, MTV, The Weather Channel and the children’s channels (Cartoon Network, Disney Channel, Nickelodeon, Nick Jr, Playhouse Disney).

Channel
Hours captioned
% captioned
Crime and Investigation
0
0%
Discovery
54.5
32%
National Geographic
37
22%
History Channel
14
8%
ESPN
88
52%
Movie Extra
38.25
23%
Movie Greats
6
4%
Movie One
79.75
47%
Showcase
163.75
97%
Showtime 
130.25
78%
Showtime Greats
165
98%
TCM
120.75
72%
Arena
54.75
33%
E!
0
0%
Fox Classics
33
20%
Fox 8
56
33%
Hallmark
25.25
15%
How to
27.5
16%
Lifestyle
31.5
19%
Lifestyle Food
16.5
10%
Comedy Channel
49.25
29%
TV1
44
26%
UKTV
34.5
21%
W
18
11%
MTV
4
2%
Biography
14
8%
Animal Planet
54.5
32%
Discovery Science
8
5%
ONLINE MEDIA
Accessible broadband policy paper launched
Accessible Broadband for All Australians is a policy paper which has been produced by Media Access Australia, Australian Communication Exchange and Consumers’ Telecommunications Network (CTN). The paper discusses the importance of having a strategic plan to ensure that broadband will be accessible for all Australians, and identifies the benchmark areas that must be addressed, namely: universal availability; technology quality of service; regulatory arrangements; affordability; service offerings; equipment; support programs and training; and content accessibility. 

The paper was launched by the Human Rights and Equal Opportunity Commissioner, Graeme Innes A.M., at CTN’s annual conference on Wednesday, 30 April. The theme of this year’s conference was ‘Healthy Communities through Better Communications’, and it aimed to explore how communications technologies have been and can be used to improve the health and well-being of individuals and Australian communities as a whole.
The document can be downloaded here: http://www.mediaaccess.org.au/index.php?option=com_content&view=article&id=191&Itemid=84
BBC’s iPlayer now has captions
As reported in the last issue of The Media Access Report, the BBC’s new media player, the iPlayer, was released last year without the ability to deliver captions. Some of the technical difficulties which caused this have now been resolved, and some programs available as downloads now have captions. According to the iPlayer website, streaming videos should also be available with captions soon.
For information on how to access captions on iPlayer programs (which are only available in the UK), see: http://iplayerhelp.external.bbc.co.uk/help/accessibility/subtitle
Video downloads on the rise
The downloading or streaming of video content has not taken off in Australia to the extent it has in some other countries, but according to a recent survey by Cisco Australia, it is now on the rise. The survey, carried out among 864 Australians and 219 New Zealanders, found that 59% of Internet users had watched or downloaded media content in the previous 30 days.  38% had downloaded short video clips or music videos, while 25% had accessed news programming. (Source: http://www.dvdindustry.com.au/Rental_feat.php?goto=1326)
A check of the various network websites in June showed the following video content was available.
	ABC: 20 programs available for downloading, including 7:30 Report, Lateline, Sunday Arts, Triple J TV.

Nine: 100 streamed excerpts from various programs and other video clips.
Seven: Streamed excerpts from 8 programs.
Ten: Complete streamed episodes of 6 programs, including Neighbours, Rove and Good News Week.
SBS: Streamed excerpts from 6 programs.
None of this content is available with captions or audio description, although almost all of it would have been captioned for TV.
iTunes launches TV shows in Australia, but no access as yet
Apple has just opened its first Apple Store in Sydney, and has launched television shows on Australia’s iStore, which can be downloaded and watched on PC or iPod. Local shows on offer include Summer Heights High, McLeod's Daughters, Canal Road and Sea Patrol. There are also American programs available, such as Lost, Grey's Anatomy, The Hills, South Park, Pimp My Ride and Scrubs.
Ninemsn already offers free downloads of Canal Road and Sea Patrol from its Catch-Up TV section. McLeod's Daughters episodes can be bought from Ninemsn for $1.95 each.
In terms of access none of these services provide the captioning that appeared on the television broadcasts and DVD releases of these shows. In the case of Sea Patrol, the DVD series release also included audio description (this was not broadcast with AD).   
iTunes does offer the ability to play closed captioning (from iTunes version 7.4 onwards – released September 2007). Closed captioning is available on some movies via the US and UK iTunes stores, but this has not made it to Australia yet.  Titles released so far include: Abandon, Bratz: Genie Magic, Charlotte’s Web, Clock Stoppers, Domestic Disturbance, Down to Earth, Dragon Slayer, Jimmy Neutron: Boy Genius, The Italian Job and The Singing Detective.
The service includes a specific closed caption search capability, but this is currently only enabled on the movies. Some television shows, such as Lost, feature closed captions, but iTunes does not allow you to search by captions for them as yet. There is some expectation that Apple will apply a worldwide standard to access, so there may be some changes to this relatively new facility.  
For a selection of online references and discussions (blogs) on this capability:  
http://www.macworld.com/article/59854/2007/09/itunes.html
http://www.socialedge.org/blogs/untangled/archive/2007/09/11/itunes-adds-closed-captions
http://www.deafmac.org/blog/?p=174
http://www.lioncourt.com/2008/02/20/apple-includes-closed-captioning-in-itunes-movie-downloads/
International standards for accessibility in new media 
The primary standards for web accessibility across the world are issued by the World Wide Web Consortium (W3C) as part of their Web Access Initiative (WAI). The W3C through its WAI provides a variety of tools and resources, with the primary resource for web accessibility being the Web Content Accessibility Guidelines (WCAG). The WCAG has formed the basis for policy and legislation in most web accessibility circles, including the United States and the European Union. The current stable version of WCAG is 1.0.  
WCAG 1.0 is split into three different priority levels, referred to as Priority 1, Priority 2 and Priority 3.  If all the checkpoints of each level are addressed, the website achieves a certain level of compliance. The completion of Priority 1 checkpoints establishes a Single-A compliance level. The completion of Priorities 1 and 2 checkpoints establishes a Double-A compliance level and the completion of Priorities 1, 2 and 3 checkpoints establishes a Triple-A compliance level. 
The W3C webpage defines the priority levels as follows.
	[Priority 1] A Web content developer must satisfy this checkpoint. Otherwise, one or more groups will find it impossible to access information in the document. Satisfying this checkpoint is a basic requirement for some groups to be able to use Web documents. 


	[Priority 2] A Web content developer should satisfy this checkpoint. Otherwise, one or more groups will find it difficult to access information in the document. Satisfying this checkpoint will remove significant barriers to accessing Web documents.


	[Priority 3] A Web content developer may address this checkpoint. Otherwise, one or more groups will find it somewhat difficult to access information in the document. Satisfying this checkpoint will improve access to Web documents.


(See: http://www.w3.org/TR/WCAG10/full-checklist.html) 
Many corporations and government entities, including the government in Western Australia, are striving to ensure a minimum of Priority 1, Single-A compliance.
In 2001, the W3C commenced work on WCAG 2.0, a process designed to improve accessibility and particularly address emerging technologies. WCAG 2.0’s guidelines and success criteria are organised around the following four principles. Anyone who wants to use the Web must have content that is:
Perceivable - Information and user interface components must be presentable to users in ways they can perceive.

	Operable - User interface components and navigation must be operable.


	Understandable - Information and the operation of user interface must be understandable.


	Robust - Content must be robust enough that it can be interpreted reliably by a wide variety of user agents, including assistive technologies.


WCAG 2.0 requires that all video materials require captioning, and it also discusses alternative elements to visual-only video elements (Criteria 1.2).  Such guidelines represent a significant shift in the delivery of accessible online media. 
As of 30 April 2008, WCAG 2.0 has reached ‘candidate for release’ status. This means that a formal release of the document is imminent and it will be quickly adopted by the United States and the European Union as part of their respective accessibility policies and legislation. 
In the United States, there have been recent legislative developments in the area of video captioning, and some Internet data is required to address accessibility concerns. VoIP that connects to the public-switched telephone system, for example, must support hearing aids and telecommunications relay services. The draft bill, the Twenty-first Century Communications and Video Act (reported on in The Media Access Report issue 6) proposes that the same principle be extended to any form of communication on the Internet, as well as support for standard "real-time text" communication (an interactive data transmission method that replicates the feel of voice conversations more closely than instant messaging). 
The bill also contains new rules for manufacturers of any gadget designed to receive or display video programming, be it Internet-based or otherwise. They would generally be required to equip those devices with the ability to decode and display closed captions, to deliver “video description" services (i.e. audio description), and to present typical ticker-style emergency messages in a way that's accessible to the blind and visually impaired. (See: http://news.cnet.com/8301-10784_3-9933597-7.html?tag=ne.fd.mnbc) 
Until the bill is passed, the accessibility of new media rests primarily within the US Rehabilitation Act of 1973, Section 508. While focused primarily on the procurement of accessible products and services, it is also necessary for the US government to have accessible Intranet and online information. Although not tested, it is assumed this would extend to Internet video content delivery. (See: www.section508.gov) 
In the European Union, considerable work has been done on the implementation of web accessibility across member nations. One of the more recent developments in 2007 was the creation of a Unified Web Evaluation Methodology (UWEM) to evaluate web accessibility. The UWEM was developed to ensure that large organisations are able to do large-scale accessibility monitoring, with the criteria based on the W3C Web Content Accessibility Guidelines 1.0, with a move to the Web Content Accessibility Guidelines 2.0 once the guidelines are formally released. (See: http://www.wabcluster.org/deliverables.html)
In Australia, WCAG 1.0 features in the Commonwealth Disability Strategy and in various state and territory-based policy and legislative documents. However, unlike the US, there is no Federal requirement for government to implement these guidelines. This may make it difficult to follow the US initiative to legislate the captioning of online video without the Federal government itself implementing a WCAG 2.0 Single-A compliance requirement on government websites.
In the corporate sector, the provision of online captioning and audio description has received significant support. In 2007, industry leaders Microsoft, AOL, Google and Yahoo, in conjunction with the National Center for Accessible Media (NCAM), created the Internet Captioning Forum (ICF). The aim of the forum is to overcome the technical and production challenges of creating captioning and audio description in new media. (See: http://ncam.wgbh.org/icf/). The group also provides important resource material relating to the practical implementation and playback of captioning and audio description facilities on all the major media players, including Flash, Windows Media, RealPlayer and QuickTime. 
Google introduces closed caption video search
Google, the world’s most popular search engine, has recently introduced an advanced search feature which allows users to find closed captioned video on the Internet. 
To use the option, go to http://video.google.com/videoadvancedsearch
This offers a checkbox labelled ‘Subtitles: Search only for closed captioned videos’. 
The RNIB’s Tiresias website
The Scientific Research Unit of the Royal National Institute for the Blind (UK) has set up a comprehensive website called Tiresias that contains useful information and tools for researchers and designers interested in making information and communication technology (ICT) systems accessible to people with disabilities. There are sections on research projects currently being carried out around the world, research papers, devices that are currently available to assist access, standards and design guidelines, and sources of funding for those wishing to carry out research in these areas.
http://www.tiresias.org/index.htm
Searchable Flash content improves searching and accessibility
Adobe has recently provided their optimised Adobe Flash Player technology to Google and Yahoo to help them better index dynamic Web content and rich Internet applications that include the Shockwave Flash file (SWF) format. This means that information hidden inside a video file can be added to a search engine, making it easier for people to find relevant videos when searching the Internet.
The mainstream incorporation of hidden information in Flash video has the potential by-product of improving caption levels in Internet video, as captioning text is a common example of hidden video information and would provide search engines with useful information about the content of a video. It could also assist people with disabilities who use assistive technology products that try to extract hidden information from videos to convert it into an accessible alternative format.  In Australia, Flash video is one of several formats which are used to present video through the Internet. 

More information can be found on the CNET news.com website: http://news.cnet.com/8301-10784_3-9982137-7.html?tag=nefd.lede
European Union launches web accessibility public consultation initiative
The European Union (EU) Commissioner for the Information Society and Media, Viviane Reding, recently launched a new initiative by the European Commission to provide public consultancy services for issues relating to web accessibility.
Reding explained that the relatively simple task of implementing accessibility under the Web Content Accessibility Guidelines (WCAG) published by the World Wide Web Consortium (W3C) would make a profound difference to people with disabilities.  Reding called on the web publishing industry to “…make a much more determined effort to ensure the web is accessible to everyone”. 

Although official EU online documents are published following the W3C WCAG requirements, research commissioned by the EU in 2007 revealed that only 5% of public websites adhere to the guidelines.  

Unlike the EU, there is no Federal legislative requirement in Australia for websites to comply with accessibility criteria. 

Further information regarding the EU initiative can be found here: http://news.xinhuanet.com/english/2008-07/03/content_8478621.htm
DVDs

Access on new-release DVDs
The last research into DVD accessibility has shown that figures for both captioning and audio description remain steady.  
New release, mainstream DVDs recorded a captioning rate of 70%, while audio description fared similarly to the previous research tally, at 8%.  
Titles that were not imported to Australia with audio description include: 

	The Assassination of Jesse James by the Coward Robert Ford (released by Warner Bros)

London to Brighton (released by Siren Visual)
Waitress (released by 20th Century Fox)
The titles for this research are collated bimonthly from a number of sources: an audio described DVD list from the Royal Institute for the Blind in the UK; Blockbuster Video, Ultimo NSW; and the UK and USA Amazon websites.  
CINEMA
Australian independent cinemas receive Federal assistance for access
The number of accessible cinemas in Australia will more than double in the next few months with the Minister for Ageing, the Hon Justine Elliot MP, announcing on 26 June a one-off grant to outfit 12 independent cinemas with captioning and audio description equipment.  
Media Access Australia, the Independent Cinemas Association of Australia (ICAA) and the Department of Health and Ageing worked together on the plan to launch ‘Helping Older Australians Enjoy the Movies: Accessible Cinema’ in regional, rural and metropolitan cinemas nationally. 
Committing $350,000 to the project, Mrs Elliot stated, “This is about people with hearing and visual impairments enjoying blockbusters like Get Smart or Kung Fu Panda with their grandchildren. This seed funding provides a one-off injection, but I am hopeful that cinemas all over the country will realise the commercial gains that are possible by catering for this demographic.” 
The grant, which will be provided to Media Access Australia, covers both access equipment for the 12 cinemas and some funds for targeted marketing and promotion, including an accessible website with scheduling and other information about the cinemas and movies.  
The locations of the cinemas have not been finalised yet. This will be undertaken by the ICAA and MAA, in consultation with the Department, looking at demographics, coverage by independents, and ensuring a good geographic spread. It is expected that this process will be concluded by the end of July with the rollout happening soon after that, depending on supplier lead times.  
Not surprisingly, reaction from the consumer organisations was very positive, especially from blind groups who will have access to mainstream cinema for the first time.
Bill McKennerley, an older BCA member and the President of BCA’s Tweed Heads Branch, was delighted by the news. “Losing your sight as an older person means you lose so many things, like the ability to drive. Being able to go to the cinema and follow an action scene or get the visual joke that everyone is laughing about, that’s priceless. It’s especially important for those of us in rural and regional areas who don’t have many opportunities to socialise.”
The Human Rights and Equal Opportunity Commissioner, Graeme Innes, A.M., linked the importance of the announcement to the ageing population and the current media access investigation being held by the Federal Government.
“The Minister’s announcement recognises the fact that as our population gets older more and more of us will need captioning and audio description to continue to enjoy things we take for granted, like TV and cinema,” said Commissioner Innes.
“This announcement will be welcomed by the community as it will increase the current availability of cinema access by more than 100%,” said Commissioner Innes. “In the longer term, I would like to see all cinemas provide access for every Australian and look forward to the outcomes of the government’s investigation into media access, currently underway.”
"Many older Australians have vision and hearing loss and this has stopped them from enjoying movies on the big screen,” said Alex Varley, CEO of MAA. “This fantastic initiative from the Federal Government has properly targeted independent cinemas and includes audio description access for the first time." 
“The grant also includes some funding to assist with targeted local promotion to consumers, which is a major part of making the program work. The ICAA has responded quickly to calls for making its cinemas accessible. I hope this example will be followed by the big chains, including taking up the audio description option.” 
For more information about access to cinema, and schedules for the existing 10 (captioning only) accessible cinemas: www.mediaaccess.org.au
The Sydney Film Festival’s Accessible Cinema strand
The access program for the 2008 Sydney Film Festival made significant increases from its inaugural efforts in 2007.  
A public forum on film accessibility, called ‘Silence Is Golden?’, was an innovative way to connect the public and film industry in a discussion about film accessibility.  Hosted by Alex Varley, CEO of Media Access Australia, and with panel representation from the production, distribution and consumer sides, discussions ranged from cost responsibility, to the level of creativity of audio description, and the impact of accessible films on people without disabilities.  
The Festival’s Accessible Cinema strand highlighted films about people with disabilities. Five films were shown in total with one of them audio described as a late addition to the program. For the future it is questionable though whether the name of the film strand highlighting films about people with disabilities should be ‘Accessible Cinema’. The term suggests that the films are accessible.  
Separately, the Sydney Film Festival audio described a further five films and captioned one. These films were not about people with disabilities. It is appropriate that the Festival acknowledged that people with disabilities do not necessarily want access only to films about people with disabilities, and audio described and captioned films accordingly.  
Graeme Innes, the Human Rights and Equal Opportunity Commissioner, noted in his opening speech, “When 235 films are being screened during this festival, to only caption and audio describe five is –  to use a film analogy –  just the opening credits. There's a long way to go to the end of the movie, when we reach equality. I'm pleased to launch this strand of the festival, congratulate you on beginning the equality journey, and encourage you to continue it in the years to come.”
‘Silence is Golden?’ was jointly presented by the Sydney Film Festival and Accessible Arts NSW.  
No captions at Imax cinemas
Australian moviegoers who wish to see films with captions have the opportunity to do so at one of the 10 cinemas which currently have captioned screenings. However, none of the four Imax cinemas around the country are currently set up to show captions.
A check of program listings in April showed that the following movies were screening at Imax cinemas.
Sydney Darling Harbour
U23D, Wild Africa 3D, Deep Sea 3D, Whales 3D, Dinosaurs 3D
Melbourne Museum
African Adventure 3D, Antarctica, Bugs 3D, Dinosaurs 3D, Greece: Secrets of the Past, Haunted Castle 3D, Mysteries of Egypt, Sea Monsters 3D, The Human Body, The Spiderwick Chronicles: The Imax Experience
Dreamworld Gold Coast
Space Station, Australia: Land Beyond Time
Imax Dome, Townsville
Thrill Ride, Deep Sea 3D, Space Station, Mysteries of Egypt
Of the 17 individual titles listed here, 8 of them have been captioned in the US (U23D, Whales 3D, Bugs 3D, Mysteries of Egypt, Sea Monsters 3D, The Human Body and Space Station) and could have been screened in Australia if the Imax cinemas had the necessary equipment. In addition to this, 3 of the titles (U23D, Bugs 3D and Sea Monsters) have audio description files that would also have been available.
Captioning in Australian cinemas
Open captioned movie screenings from  March to May 2008 included:
	Jumper

The Bucket List
Meet the Spartans
Vantage Point
Horton Hears a Who
Drillbit Taylor
Spiderwick Chronicles
Semi-Pro
Forgetting Sarah Marshall
Deception
Iron Man
Made of Honour
What Happens in Vegas

These open captioned movies showed at:
	Sydney – Greater Union George St

Melbourne – Village Cinemas, The Jam Factory
Adelaide – Greater Union Megaplex Marion
Canberra – Hoyts Belconnen
Brisbane – Greater Union/Hoyts, Queen St Mall
Perth – Hoyts Carousel, Cannington
Darwin – BCC Casuarina
Hobart – Village Hobart
Newcastle – Greater Union Glendale
Maroochydore – BCC Sunshine Plaza
Between March and May 2008, an average of 55 people per week attended captioned screenings at these ten locations. In the previous four months (November 2007 to February 2008) the average was 47 people, and from October 2005 to May 2008, the average was 73 people.
Over the same period, the average difference in days between the captioned release of each title and the general release was 17 days. From October 2005 to the end of May 2008, the average was 16 days.
No audio description in existing Australian cinemas yet
The DTS Access System is currently used in ten cinemas across Australia for showing captioned movies. The system has the capability of showing audio described films if an added module costing a few thousand dollars is purchased. A further purchase, if not already owned, of an induction loop, infra-red or FM ‘broadcaster’ and headsets for patrons to receive the description would allow these cinemas to have audio described screenings. Many access disks that are used to show the captions also have audio description tracks.
Of the 128 movies shown with captions since 5 October 2006, 86 movies (67%) also had an audio description track, which means they could have been accessed by blind and vision impaired patrons, had the cinemas been equipped with the audio description component of the system.
Glossary
Audio description: The descriptive narration of all the visual elements of a TV    program, movie, DVD, performance or other media, giving access for the blind or vision impaired. AD may be pre-recorded and delivered as an option for television programs or DVDs, or it may be performed live (e.g. for a theatrical performance). 
Captions: A transcription of the audio elements of a TV program, movie, DVD, performance or other media, giving access for the Deaf and hearing impaired. Unlike subtitles, captions include song lyrics, descriptions of sound effects and music, and are often positioned and coloured so as to make it easier for the viewer to identify who is speaking. Captions may be divided into:
Open captions: Captions which are ‘burnt onto’ a video or digital image and will be seen by anyone who looks at it, and
Closed captions: Captions which a viewer chooses to see (e.g. by accessing teletext captions on TV, or activating the captions on a DVD).   
Signing: Access to a TV program, movie, DVD, performance or other media via a signer using one of the various Deaf sign languages, e.g. Auslan (Australian Sign Language). Some TV programs in the US and UK have a signer occupying a space on the screen.
Stenocaptioner: A highly trained captioner who captions live programs using a stenographic keyboard.
Subtitles: This generally refers to English translations of foreign language TV programs or movies, presented as text at the bottom of the screen. It can also be a straight transcription of the dialogue of an English language program (this is a common feature on DVDs). Note however that captions are often called subtitles in the UK. 
Teletext: The broadcast data delivery system used in Australia to transmit captions on television. 
Acronyms
ACE		Australian Communication Exchange
ACMA	 	Australian Communications and Media Authority
ASTRA	Australian Video and Software Distributors’ Association
BCA		Blind Citizens Australia
DBCDE	The Department of Broadband, Communications and the Digital Economy
DDA		Disability Discrimination Act
FCC		Federal Communications Commission (US)
HREOC 	Human Rights and Equal Opportunity Commission
ICAA		Independent Cinemas Association of Australia
MAA		Media Access Australia
NCAM		National Center for Accessible Media (US)
Ofcom		Office of Communications (UK)
RIDBC	Royal Institute for Deaf and Blind Children
RNIB		Royal National Institute for the Blind (UK)
W3C		World Wide Web Consortium
WAI		Web Access Initiative
WCAG	Web Content Accessibility Guidelines



