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ABOUT MEDIA ACCESS AUSTRALIA
Media Access Australia is a not-for-profit, public benevolent institution and Australia’s primary media access organisation. Our role is to provide information about media access and to develop and apply technological solutions to media access issues. 
MAA is the new name for the public benevolent institution formerly known as the Australian Caption Centre, which was founded in 1982. As the ACC, we provided captioning services for all the Australian television networks, as well as the captioning of television commercials, live theatre, videos and DVDs, and pioneered the audio description of DVDs in Australia in 2005. The captioning and other commercial operations of the former Australian Caption Centre were sold to Red Bee Media in 2006. MAA no longer engages in the provision of commercial access services.
MAA is based in Sydney and works in collaboration with consumer organisations, Government and industry across the country.
WHAT DO WE MEAN BY MEDIA ACCESS?
Media access services include, but are not limited to, captioning for the Deaf and hearing impaired, and audio description for the blind and vision impaired. MAA is committed to increasing the awareness and use of these services in television, DVDs and videos, cinema, theatre performances, exhibitions and other media.
The Media Access Report will cover key developments in media access in both Australia and around the world, as well as providing statistical and other information on current levels of access.
DISCLAIMER
Statistical information published in The Media Access Report is derived from public sources such as television listings and websites. It has been made available for general use only and is provided without warranty as to its accuracy or currency.
SUBMISSIONS
We are interested in receiving submissions for publication in The Media Access Report, including accounts of media or events that have been made accessible, research papers, and news items dealing with captioning, audio description and other access services. If you have any material you would like to submit, contact Chris Mikul on (02) 9212 6242, or email chris.mikul@mediaaccess.org.au
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MEDIA ACCESS NEWS
Glossary
Audio description: The descriptive narration of all the visual elements of a TV program, movie, DVD, performance or other media, giving access for the blind or vision impaired. AD may be pre-recorded and delivered as an option for television programs or DVDs, or it may be performed live (e.g. for a theatrical performance). 
Captions: A transcription of the audio elements of a TV program, movie, DVD, performance or other media, giving access for the Deaf and hearing impaired. Unlike subtitles, captions include song lyrics, descriptions of sound effects and music, and are often positioned and coloured so as to make it easier for the viewer to identify who is speaking. Captions may be divided into:
Open captions: Captions which are ‘burnt onto’ a video or digital image and will be seen by anyone who looks at it, and
Closed captions: Captions which a viewer chooses to see (e.g. by accessing teletext captions on TV, or activating the captions on a DVD).
Signing: Access to a TV program, movie, DVD, performance or other media via a signer using one of the various Deaf sign languages, e.g. Auslan (Australian Sign Language). Some TV programs in the US and UK have a signer occupying a space on the screen.
Stenocaptioner: A highly trained captioner who captions live programs using a stenographic keyboard.
Subtitles: This generally refers to English translations of foreign language TV programs or movies, presented as text at the bottom of the screen. It can also be a straight transcription of the dialogue of an English language program (this is a common feature on DVDs). Note however that captions are often called subtitles in the UK.
Teletext: The broadcast data delivery system used in Australia to transmit captions on television.
Acronyms
Below is a table of acronyms used by Media Access Australia.
ACC
Australian Caption Centre
ACE
Australian Communication Exchange
ACMA
Australian Communications and Media Authority
CSI
Captioning and Subtitling International
CTN
Consumers’ Telecommunications Network
FaCSIA
Department of Family and Community Services and Indigenous Affairs
FCC
Federal Communications Commission (US)
FFC
Film Finance Corporation
HREOC
Human Rights and Equal Opportunity Commission
LEAD
Leadership Exchange in Arts and Disability (US)
MAA
Media Access Australia
MPDAA
Motion Picture Distributors Association of Australia
NCAM
National Center for Accessible Media (US)
NPR
National Public Radio (US)
Ofcom
Office of Communications (UK)
RNID
Royal National Institute for the Deaf
SFF
Sydney Film Festival
MEDIA ACCESS NEWS
Democrats Senator calls for new captioning quotas 
To mark Hearing Awareness Week 2007, the Democrats Senator, Natasha Stott Despoja, lodged a motion in the Australian Senate (general business notice of motion number 877) calling for the Government to implement new reforms to captioning guidelines.
The motion included a call for the Government to achieve 100% captioning of free-to-air television by 31 December 2010, in addition to the removal of the exemption of captioning requirements on digital multi-channels.
The Senator has also highlighted the lack of captioning in the cinema industry, and consequently the issue of reduced access to film. This call to action includes providing access to captioned movies in cinemas, as only ten cinemas across Australia have the facilities to screen captioned films. This will ensure that nearly four million Deaf and hearing impaired Australians will be able to view the movies that the Film and Finance Corporation guarantee will be captioned.
The vote on the motion is due on September 10.
In September, Senator Stott Despoja, will move to establish a Senate inquiry into issues affecting Deaf and hearing impaired people, including an investigation of current levels of captioning in Australia, comparing them to levels overseas, and an investigation of the appropriate technology and its costs. 
For more information:
http://www.natashastottdespoja.com/aspx/media_release.aspx?ID=511
The Deafness Forum Captioning Awards
The Deafness Forum Captioning Awards were held in Sydney on 23 August 2007. Once again the event was well attended by representatives of the TV industry, community organisations and access suppliers, with the master of ceremonies, comedian Colin Lane, keeping the crowd entertained. The principle sponsors were FOXTEL and AUSTAR, while the Seven Network was a double gold sponsor and the Australian Communication Exchange a silver sponsor.
The awards and winners were as follows:
The Roma Wood OAM Community Award was won by John Byrne of the W.A. Deafness Council.
The Members Choice Award was won by Qantas for captioning of their in-flight news.
The Award for DVD captioning, sponsored by Media Access Australia, was won by the National Geographic Channel for captioning a wide range of DVDs which were distributed to schools and educational facilities for Deaf and hearing impaired students. The ABC was also commended for its commitment to captioning all its adult DVD titles.
The Award for Advertising Captioning, sponsored by The Captioning Studio, was won by Area 51 for the production of two TV spots promoting captioning on subscription TV.
The Award for Pay TV Captioning, sponsored by ASTRA, was won by the Lifestyle Food Channel for captioning The Great Barbecue Challenge Grand Finale Live.
The Award for Free to Air TV Captioning was presented by the Human Rights Commissioner, Graeme Innes AM, to the ABC for increasing captioning, and captioning the Anzac Day coverage live. The Seven Network was highly commended for captioning all telecasts of the 2007 Australian Open.
The Award for Best Promotion of a Captioned Video, DVD, Movie Screening, TV Broadcast or Event, sponsored by Captioning and Subtitling International, was won by Glen Street Theatre for informing the community of the benefits of theatre captioning including marketing to other theatre companies.
The Award for Non-TV or Event Captioning was won by Darebin City Council for captioning the movies shown during their Summer Events Program. Also commended was the live remote captioning of the Libby Harricks Memorial Oration at the Rural Health Conference in March 2007.
The Award for the Most Consistent Use of Captioning (in 2006-07), sponsored by Printacall, was won by the Disney Channel for consistently increasing captioning since 2004, and currently having over 50% of their programs captioned, which is well above the required quota. The Lifestyle Channel was highly commended for captioning Antiques Roadshow. 
The Award for Best Captioning Initiative, sponsored by FaCSIA, was won by FOXTEL for their IQ upgrade, allowing easy recording of programs with captions. The Captioning Studio was highly commended for their Go-Theatrical system.
Digital UK uses captions to promote digital switchover
The first site in the UK to be switching solely to digital is Whitehaven in Cumbria where the switchover begins on 17 October 2007. To help promote the switchover, the four analog channels (BBC 1, BBC2, ITV and Channel 4) are using captions. 
These translucent captions last for a minute at a time and appear at the top of the screen. The captions say:
“If you are not ready to receive digital TV by October 17th you’ll start losing your channels. For more information call Digital UK on 08456 50 50 50.”
The Digital UK director of communications, Beth Thoren, said, “This is the most targeted means of communication that we have. People who see the captions will know for sure that they are in the switchover area and that any analogue TV set they are watching must be converted.”
This caption strategy is planned to be used for all of the switchover areas, region by region, until the completion in 2012.
Other accessible information includes large print and Braille printed material that is available from Digital UK.  
Digital UK has also announced a £20 million marketing campaign (from 2008 – 2012) targeting the most vulnerable community groups. This recognises that whilst people in the 65-74 age range have a digital take up of 67% (which is just below the national average), among over-75s it is just 40%. This marketing campaign is in addition to the switchover help scheme. The main marketing budget for switchover is approximately £200 million.
Ofcom releases first access report for 2007
Ofcom, the UK’s communications regulator, has released its first quarterly report on the provision of access services on television for 2007. As in the previous report, most broadcasters were found to be exceeding their quotas for captioning and audio description.
Figures for the main free-to-air channels, including the BBC’s two children’s channels, CBBC and CBeebies, were as follows in the table below:

Captioning Quota
Captioning achieved
AD quota
AD achieved
Signing quota
Signing achieved
BBC One
96.5%
97.5%
8%
10.8%
4%
4.2%
BBC Two
96.5%
95.6%
8%
9.7%
4%
5.4%
BBC Three
87.5%
87.2%
8%
27%
4%
4.3%
BBC Four
87.5%
86.5%
8%
14.4%
4%
4.1%
CBBC
87.5%
91.9%
8%
15.9%
4%
4.4%
CBeebies
87.5%
91.9%
8%
11.8%
4%
4.5%
BBC News 24
87.5%
80.9%
Exempt

4%
4.5%
ITV1
86%
82.1%
8%
10%
4%
4%
Channel 4
86%
89.5%
8%
8.9%
4%
4.8%
Five
76%
76.2%
8%
11.5%
2%
1.8%
The full report can be found at http://www.ofcom.org.uk/tv/ifi/guidance/tv_access_serv/tvaccessrep/q107/
ACMA releases digital media report
ACMA has released its report Digital Media in Australian Homes – 2006. The key findings of the report are:
4	The five main free-to-air television services – Channels 7, 9 and 10 (and their affiliated regional services), ABC and SBS – are available in digital to approximately 90 per cent of Australian households, provided that households have digital receiving equipment. 
4	29.6% of households reported that they had digital television receivers, over double the number reported in the 2005 survey. These households had a higher adoption of subscription TV and broadband than others.
4	Almost one fifth of households had a personal digital hard-drive recorder.
4	26.4% of households had subscription television, compared to 23.7% in 2005.
4	41% of households had received either digital free-to-air TV or digital subscription TV. 
4	69.3% of households had an Internet connection, and 51.7% had broadband. 
4	25.4% had downloaded audio-visual content over the Internet. 
4	The leading reason for households to acquire digital receivers was “enhanced picture experiences” (36.5%), followed by “television upgrade or replacement” (28.4%), “improved reception or signal” (19.6%) and “extra channels, variety and choice” (15.6%).
4	29% of households without digital receivers expressed an interest in acquiring them.
4	67% of households were aware of analogue switch-off (up from 62% in 2005).
To download the full report, go to: 
http://www.acma.gov.au/WEB/STANDARD//pc=PC_310265
Ofcom’s research into switchover disadvantaged
As the UK moves through its timetable of digital television switchover starting in Cumbria on 17 October 2007 and completed by 2012, one of the concerns is how disadvantaged people will deal with the switchover. UK regulator Ofcom and Digital UK commissioned research into this issue and recently released a report entitled ‘Digital Television Switchover and Disabled, Older, Isolated and Low Income Consumers”’.  
Scope of the research:
4	Identify the role and importance of TV and other media in participants’ lives.
4	Explore participants’ awareness, knowledge and attitudes towards digital television and digital television switchover.
4	Understand participants’ support needs (type of support and extent of support) in their day-to-day lives.
4	Understand the extent to which participants’ formal and informal supporters are able to provide the identified support in relation to digital television switchover.
4	Provide an overview evaluation of current and planned Digital UK switchover information materials and assistance to participants and their supporters.
General findings
Most people expressed low personal concerns about digital television switchover and had a trust that adequate support measures will be in place to ensure that there is not a negative impact on them. Awareness of switchover was higher in early switching areas (e.g. Border, Granada) and some recognition of the issue in other areas. A concern is that there was low understanding of what switchover really meant, especially that the analogue service would no longer be available and that all television sets in the household would need converting.
Who is vulnerable?
The characteristics of people most at risk of the potential negative impacts of the digital switchover were financial hardship, low levels of support, low confidence with technology and low interest in the benefits of digital television. These consumers are the ones who are going to need most support in the switchover. They are also the heaviest viewers of television. The most likely negative impacts were loss of access to a television service due to difficulties in buying, installing and using digital equipment, and financial pressures of acquiring digital equipment and installing it.
Support networks are important
Interestingly, disabilities, social or rural isolation, old age or low income do not automatically mean that people will find digital switchover difficult. Most people felt that they had support networks (friends and family or social services) that would assist them with the switchover.  
The study concluded that the supporters needed to be educated in the practical steps of digital conversion. Family members are key supporters and training and resources need to be directed to voluntary agencies. Social services are likely to play a key role in assisting those with the biggest challenges.  
Practical solutions
The Digital UK switchover information materials were tested and covered the information requirements for both consumers and supporters. Early and effective mobilisation of supporters will greatly assist with a positive switchover. Digital ‘surgeries’ – centres with equipment and information about digital equipment – were identified as being of value to provide consumers with basic information.  Furthermore, a set of questions to be used by a consumer in an electronics store could help them determine the most suitable equipment and other services that they might need.
The full report is available from the Ofcom website:
http://www.ofcom.org.uk/research/tv/reports/dsoind/dso_research/
RNIB surveys blind users as digital television switchoff rolls out
The Royal National Institute of the Blind (UK) is undertaking a survey of how blind and vision impaired people want to navigate digital TV and plan their viewing.  The survey is a response to anecdotal evidence that people with a sight problem find it difficult to use digital TV because the on-screen program guide is visual.  
The research will be used to demonstrate to equipment manufacturers and government that current systems don’t work well for blind and vision impaired people.  The research also looks at what users expect from talking menus and program guides. 
The survey can be found at: https://enterprise.rnib.org.uk/DTV.aspx
Contrasting and comparing approaches to digital TV
A number of countries have already started the process of switching off analogue television. The current timetable for Australia to commence this process is sometime between 2010 and 2012. Each country has its own unique market characteristics, from geographic diversity to delivery of television via cable, satellite and standard aerial reception.  
MAA’s interest is in issues related to access, including how the needs of disabled and disadvantaged people are being dealt with. The Media Access Report will cover the progress of digital switchover, the approaches taken and lessons learned from the experience of switchover. Hopefully these can then be incorporated into the approach used by Australia. In this report, we look at two key English-speaking markets, the UK and USA, and their basic approaches to the needs of disadvantaged people through promotions and equipment schemes.
United Kingdom
The UK has adopted a staged switchoff of analogue commencing on 17 Oct 2007 in Whitehaven (Cumbria) and finishing in 2012 (London). A special agency, Digital UK (www.digitaluk.org.uk) has been set up to coordinate the switchover. The UK approach seems to be typically systematic, with basic research completed into the needs of disadvantaged consumers (see separate report in this issue) and equipment support aimed at assisting vulnerable consumers.
Specialist promotion of digital switchover includes screening open-captioned messages on all free-to-air channels. Basic information is also available in other formats, including Braille, large print and audio. The total budget for consumer promotion is ₤200m over 7 years.
The need for equipment and installation assistance has also been recognised. The scheme is funded to ₤600m and is aimed at households where at least one person, at the time of switchover, is:
4	aged 75 years or older;
4	categorised as having a significant disability (identified by receiving either a Disability Living Allowance or Attendance Allowance);
4	registered as blind or partially sighted, or
4	deemed to be requiring assistance.
It is estimated that 7 million households will be eligible for the scheme.  
They will receive support in converting one television set, help with installation (including a replacement aerial if required), and follow up support. This will be free to those receiving income support, job seeker’s allowance or pension credit. Other eligible households not in these categories will be charged ₤40 towards the cost of support.  
The help scheme is platform-neutral, which means that households will be entitled to a choice of basic options for receiving digital TV services, including subscription services (although they have to pay for any subscription packages). For non-subscription services there will be a network of trained and accredited installers. 
Digital UK will oversee the help scheme, which will include running a communications program, consulting with a client group, developing a database to identify transmitter switchover and platform choices for individual households (based on postcodes).  
For people who may need extra help, a program is being set up with local charities, volunteer and consumer groups. This is branded as the ‘Digit-Pal’ scheme whereby volunteers are trained in aspects of digital switchover and then assist people in their area as needed.
Early information from Whitehaven indicates that so far 12% of households have asked for information about the help scheme.
United States
The USA has taken a fixed-date approach to analogue switchoff. All analogue services will be switched off on 17 February 2009. The digital switchover is being coordinated by the Federal Communications Commission. A special website (www.dtv.gov) has been created to assist consumers.
US$5m has been allocated for promotion of digital switchover, with no specific funds allocated to the needs of disadvantaged people. Not surprisingly, an industry/consumer coalition has been formed to assist people. This is known as DTV Transition (www.dtvtransition.org). As the switchover is 18 months away, there is little detail about the DTV Transition promotions, although the FFC has produced sample television promotions and fact sheets in a variety of formats (including large print and Spanish) for use by agencies, stations and community organisations. 
US Congress has allocated US$1.5 billion for an equipment voucher scheme. The initial amount of US$990m is all households and the remaining US$510m will be limited to over-the-air television households. The scheme is for all people, not just those who are disadvantaged.
The National Telecommunications and Information Administration (part of the Department of Commerce) is running the scheme. A special website has been set up:  www.ntia.doc.gov/dtvcoupon/index.html
The scheme provides up to two coupons of US$40 each which can be used to purchase eligible converter boxes through certified retailers. Only one voucher is allowed for each box and they are uniquely numbered and trackable. They cannot be used for any other equipment except eligible converter boxes. They will be available from 1 Jan 2008 until 31 March 2009, and once mailed they must be used within 3 months.
US regulator announces digital television workshop
As part of its transition plans for digital television in the USA, the Federal Communications Commission is hosting a consumer education workshop on 26 September 2007. This is an opportunity for consumer organisations and other stakeholders to discuss and develop coordinated approaches to consumer education about the analogue switchoff in February 2009. Particular groups that have been identified as being vulnerable include: senior citizens; low-income consumers; non-English speakers; people with disabilities; tribes and people living in rural areas. 
 The workshop will be captioned and sign language interpreted and there will be a live audio cast of the hearing. In addition the hearing will be recorded and that recording will become publicly available.  
ABC axes talking books
In March, the ABC announced that its Audio department would not be producing any more audio books because they were no longer profitable. 
Commenting on the decision, Peter Luckett, chairman of RPH Australia, said, “More than 17% of Australians have a print disability, either because they are blind or visually impaired or because they are illiterate. These people really rely on ABC Audio for recreational reading.”
The director of ABC Commercial, Lynley Marshall, said that they are “currently investigating the opportunity of providing audio content for paid digital download”.
Vision Australia, which also produces audio books in its own studio, has said that it hopes to meet with ABC Commercial “in an attempt to find a solution and ensure a wide range of talking books continues to be available in Australia”. 
Australian standards and digital reception of captions
A common misconception in the purchase of digital equipment is that all digital equipment will allow a user to access captions. This is not true. Caption decoding and display is a requirement for compliance with the Australian Standard for digital signal receivers (AS 4933).  But industry compliance with Australian standards is not mandatory.
MAA receives many enquiries from people wanting to know what equipment is suitable for watching and recording captions.  Following a recent query from a consumer about a Panasonic DVD recorder they had purchased, it was found that this product did not display or record captions. Panasonic has not advertised that their DVD recorders comply with AS 4933 and are within their rights to release digital products to the market in this way.
But this is one example that highlights the misconception in the community that all digital receivers will access captions. MAA is not singling out Panasonic, as they are one of many companies that release digital equipment to the market that does not comply with AS 4933.
MAA is advising consumers to insist on a demonstration of the equipment in the showroom during a time when a captioned program is being televised.
Compliance with AS 4933 should be clearly stated on the equipment packaging.
NBC announces web player that will support captions
In issue 2 of The Media Access Report, we reported on the slow progress being made by US television networks in making online video content available with closed captions. Sadly, there have been few developments since then. Fox, NBC, CBS and The CW (jointly owned by CBS and Warner Brothers) currently have video players which do not support captions. The only networks that do provide captioned online content are PBS (some programs) and CNN (some news clips).
There is some good news though. NBC have now announced that they will be launching a new web player later this year that will support captions. According to Vivi Zigler, NBC’s Executive VP of Digital Entertainment and New Media, all episodes of all programs available for viewing online will then have captions available.
The lack of progress in providing captioned online content is generally put down to a lack of awareness in the industry of the need for captions, coupled with the difficulty and cost of providing the service. Many dispute the degree of difficulty, however, while the costs have also been exaggerated. “All the tools exist to do it,” said Tom Apone of the Media Access Group, who helped develop PBS’s caption software. “It’s just a matter of time and money to make it happen. It’s pretty straightforward and not terribly expensive.” 
It is estimated that, once the technology is in place, it costs about US$200 to convert a television caption file for use online.
For more information, see: http://www.tvweek.com/news/2007/06/closed_captioning_excluded_dig.php
Captions and audio description on BBC’s iPlayer delayed
The BBC launched its long-awaited iPlayer on 27 June. This allows PC users to download selected programs broadcast during the previous week. The programs may be viewed for 30 days after downloading, and are automatically deleted after viewing.
During testing last year, a number of captioned programs were made available through the iPlayer. Unfortunately, captions are not available on this initial release, but the BBC has said that both captions and audio description will be introduced to the service in the coming months.
Aussie Audio Read wins major UK accessibility award
The Australian designed and developed Audio-Read Navigator was a major winner at the annual Jodi Awards in the UK announced in June at the British Museum.
The Jodi Awards recognise excellence in museum, library, archive or heritage projects that use technology to provide access to collections by disabled people. The Audio Read Navigator project was partnered with Doncaster Library and Information Services.  
For more information on the Audio Read prize and other Jodi winners:
http://www.mla.gov.uk/website/news/press_releases/jodiwin
Communications Consumer Dialogue held in Sydney
ACMA and Communications Alliance Limited hosted a Communications Consumer Dialogue in Sydney on 22 August 2007.  
This was an interactive forum looking at the issue of “How will Australia achieve equitable access and capitalise on the future opportunities that technology will present for all consumers?”
The forum was well attended with a mix of consumers, government and industry and moderated by broadcaster Jenny Brockie, host of Insight (SBS television).
Louise Sylvan, the Deputy Chair of the Australian Competition and Consumer Commission, gave the keynote address on empowering and protecting consumers, and was followed by three interactive panel sessions.
The first session outlined the new technologies on the horizon, with input from Laurel Papworth (Online Communities Strategist), Mark Pesce (inventor and researcher) and Michael McLeod (CEO, Message Stick Communications). Community networking, the use of technology by a diverse range of people, and bypassing regulated and formal networks to overcome access problems are new drivers. Furthermore, interactivity and the ability to create content online are replacing passive acceptance of information where the user wants more of a conversation and an ability to influence.
The next panel looked at how future technologies could assist accessibility. Graeme Innes (the Human Rights Commissioner), Alex Varley (CEO, Media Access Australia), Tim Noonan (access consultant), Dr Christopher Newell (Assoc Professor, School of Medicine, University of Tasmania) discussed the use of networking tools to access information on a global level, and to link people with common concerns into a more powerful voice. This was balanced with the need for companies to consult more with a wider group of people, including those with access needs. The issue of universal design was also raised, suggesting that technology allows many levels of accessibility, and manufacturers should incorporate everything and let the user decide which features are relevant to them, rather than treating the disabled as a special market that needed to be dealt with after the event.
The final panel focused on empowering consumers. Lending their insights were Mara Bunn (Head of Research, CANNEX), Chris Cheah (Member, ACMA) and Teresa Corbin (CEO, Consumers’ Telecommunications Network). This panel raised issues of vulnerability, including access to credit, fair contracts, comparison of plans and options. Consumer education was a major topic of discussion, as was the role of regulators in an environment where the convergence of technology and content meant that jurisdictions, regulations and responsibility were becoming blurred.
Following the success of this inaugural consumer event, it appears that it will become an annual ACMA consultation.
 The Australian Broadband Accessibility Project
Broadband connectivity is one of the most important communications and IT issues facing Australia at the moment. Whatever system is ultimately introduced, it is vital that issues of accessibility are dealt with at the implementation stage. With this in mind, Media Access Australia, in collaboration with the Consumers’ Telecommunications Network (CTN) and the Australian Communication Exchange (ACE), recently embarked on the Broadband Accessibility Project.
The project has three key aims:
4	To define the essential elements that will ensure fully inclusive and accessible broadband services are rolled out in Australia so that all people, regardless of their ability, are able to effectively use the broadband network and the services available as a result.
4	To build wide-ranging support from all stakeholders including content and service providers, consumers and policy makers for the proposal that accessibility benchmarks be implemented, preferably by integrally linking these as requirements of Government-funded broadband rollouts.
4	To work towards ensuring that any education, promotion and training components take into account the needs of people with disabilities, in both the media that are used and the way that services are delivered.
As part of the information gathering process, workshops were held in Sydney and Melbourne in the last week of July, during which stakeholders were able to discuss what they considered to be the most pressing issues. Among the topics discussed were:
4	Pros and cons of the various broadband delivery platforms
4	Affordability and useability of equipment
4	Opportunities broadband provides for people with disabilities
4	Flexibility of services depending on needs
4	Availability of services to all who want them
4	Minimum speed requirements (e.g. what are the minimum requirements to run a video relay service?)
4	Public education and training 
4	Accessibility of training materials 
Throughout the discussions, the important role that the Internet is now playing in assisting social connectedness was emphasised. There was also a recognition that disability access cannot be market driven, but will depend on the government introducing realistic and enforceable benchmarks.
The project will result in the development of an Accessible Broadband Model and the production of two documents, ‘Best Practice Benchmarks for Accessible Broadband’, and an ‘Implementation Plan’. These will be distributed to stakeholders, and CTN and MAA will campaign to have the model accepted by consumers, service and content providers, and the Government.
FREE-TO-AIR TELEVISION
ACMA reviews children’s television standards
The Australian Communications and Media Authority recently called for submissions for their review of children’s television standards. The review will examine whether the current definitions of ‘C’ and ‘P’ programs remain appropriate.
4	‘C’ and ‘P’ programs are children’s programs which screen on the commercial TV networks, and which are made specifically for the primary school (C) and preschool (P) age groups. A program must be approved by ACMA before it is granted a ‘C’ or ‘P’ rating (unlike other programs, which are classified by the TV licensees under their self-regulatory code of practice).
4	To qualify for a ‘C’ or ‘P’ classification, a program must meet ACMA’s Children’s Television Standards. These define a children’s program as one which:
4	is made specifically for children or groups of children; 
4	is entertaining; 
4	is well produced using sufficient resources to ensure a high standard of script, cast, direction, editing, shooting, sound and other production elements; 
4	enhances a child's understanding and experience; and 
4	is appropriate for Australian children. 
‘C’ and ‘P’ programs must be broadcast in regular timeslots when a majority of the child audience are available to watch them. No advertisements are allowed to be shown during ‘P’ programs, while a maximum of 5 minutes of advertising per 30 minutes is allowed during ‘C’ programs.
MAA conducted a survey of ‘C’ and ‘P’ programs screened during the 2006 calendar year across the Seven, Nine and Ten networks. This found that, while 100% of ‘P’ programs were captioned, the figure for ‘C’ programs was only 81%. MAA will be making a submission to ACMA, which will argue that captioning of ‘C’ and ‘P’ programs be made compulsory. 
Free-to-air television complaints
MAA received the following complaints about captions on free-to-air TV in the period May to July. These were made via the complaint form on our website, or by email.
4	98 complaints about missing or intermittent captions on Network Ten.
4	9 complaints about poor live captions across networks.
4	9 complaints about hanging captions on Seven Adelaide.
4	5 complaints about missing captions on Seven Perth.
4	2 complaints about hanging digital captions on the Nine Network, and 12 about faulty captions on A Current Affair.
4	2 complaints about captions with ‘Arabic’ letters appearing on SBS news programs.
4	3 complaints about 24 only being captioned every second week on Prime.
4	2 complaints about repeat programs screening during the day not being captioned.
4	5 complaints about programs shown outside prime time not being captioned, when previous series shown in prime time had been captioned.
4	1 complaint about a repeat program not being captioned on ABC2.
4	1 complaint about no captions on Prime news over several nights.
4	1 complaint about a football match not captioned on NBN.
MAA’s complaint form may be found http://www.maafeedback.org.au/complaints/
SignPost wins Program of the Year
SignPost, Australia’s first fully accessible television program for the deaf community, has been named Program of the Year at this year’s Antenna Awards in Melbourne.
The Antenna Awards recognise the importance of cunity television in encouraging innovation and multiplicity across the programming spectrum, as well as promoting the need for the representation of different social and cultural groups.
SignPost is presented in Auslan, with captions and voiceovers, making it the first television program to be fully accessible to all Australians. The achievement of the Program of the Year award marks a significant milestone for accessible arts in Australia, and is indicative of the interest of the wider community in accessible programs that both captivate and entertain a diverse range of audiences.
Run by a group of dedicated and talented volunteers, SignPost is produced in Sydney and is broadcast on Channel 31 in capital cities throughout Australia. 
For more information, go to http://www.aad.org.au/info/media26.php
Talks to commence soon on next caption quotas
The agreement currently in place between HREOC and the television networks will see 70% of programs broadcast 6am and midnight captioned by the end of 2007. Talks on the next stage of free-to-air caption quotas are now due to begin on 17 September. 
MAA will report on developments in the News section of our website, and in the next issue of The Media Access Report.
CAPTIONED TV COMMERCIAL SURVEY
Australian free-to-air television stations are required by law to caption all news and current affairs programs and all programs broadcast during prime time (6pm – 10.30pm). There is no legislation covering TV commercials, which are captioned at the discretion of advertisers. 
In order to gain an insight into the level of captioning on Australian TV commercials, MAA conducted a survey over 28 days, from 1 October to 28 October. The Sydney transmissions of the Seven, Nine and Ten networks, and of SBS, were monitored on a rotating basis (i.e. 7 nights were monitored for each station during the survey period). The results are in the following table:
7/7/07 – 3/8/07
Commercials broadcast
Commercials
Captioned
Commercials uncaptioned
% captioned
Seven
852
331
521
39%
Nine
777
158
619
20%
Ten
950
427
523
45%
SBS
313
97
216
31%
TOTALS
2892
1013
1879
35%
The figure of 37% for the percentage of total commercials captioned is 2% more than the figure obtained in MAA’s previous survey, which looked at commercials shown between 7/7/07 and 3/8/07. The full results of that survey are in this table:
1/4/07 –28/4/07
Commercials broadcast
Commercials
Captioned
Commercials uncaptioned
% captioned
Seven
885
293
592
33%
Nine
800
253
547
32%
Ten
1032
439
594
42%
SBS
419
92
327
22%
TOTALS
3136
1077
2060
34%
SUBSCRIPTION TELEVISION
Captions on SelecTV
SelecTV is a new pay television service that offers 40 channels across Australia via satellite. Its packages include a selection of FOXTEL channels, including Movie One, Movie Two and Turner Classic Movies. Andrew Lamond, SelecTV’s Broadcast Manager, has confirmed that programs which are captioned on FOXTEL will also be available with captions on SelecTV.
For more information, see: http://www.selectv.com/
DVDs
Audio description on Roadshow DVDs
Roadshow Entertainment is becoming a DVD industry leader in access initiatives with the release of five new audio described DVDs.
The Illusionist, Arthur and the Invisibles, Hannibal Rising and the upcoming releases of Teenage Mutant Ninja Turtles and the second series of Thank God You’re Here all have audio description.
These titles were audio described by Red Bee Media Australia (formerly the Australian Caption Centre), and it’s the first time since a DVD audio description pilot project in 2004 that DVDs have been described in Australia for general release. Usually, audio described titles are imported from international sources for distribution. With Roadshow planning to describe more titles in the future, the combination of imported and homegrown described DVDs will increase the number of titles overall.
The most significant part of Roadshow’s initiative is the fact that an Australian television series is being described for DVD. The first series of Thank God You’re Here was captioned for the Deaf and hearing impaired but the second series will have both audio description and captions. This is an Australian first, and will hopefully encourage other DVD distributors to follow suit.
Parenting DVD lacks access
On 20 August 2007, Prime Minister John Howard launched the Raising Children DVD. The Federal Government allocated $2.7 million to the Raising Children Network to create the DVD, which is available free of charge to all new parents in Australia. The fact that the DVD was produced without captions or audio description led to quick responses from HREOC and Deafness Forum. 
“I am disappointed that parents who are deaf or have hearing impairments and parents who are blind and have low vision are unable to obtain the information available,” said Graeme Innes AM, the Human Rights Commissioner. "As a parent who is blind, I'm sure I would have found the DVD of assistance if the information on it was accessible to me."
Deafness Forum CEO Nicole Lawder noted that it added insult to injury that the launch of the DVD had taken place during Hearing Awareness Week.
MAA understands that, while initial copies of the DVD were produced without captions or AD, future copies will at least be captioned.
Access on new-release DVDs
Statistics on captioning and audio description on mainstream, new release DVD titles remain comparable to previous statistics.  
Research on 93 new release titles was conducted in mid-June 2007. 56% of these titles were captioned, and 4% were audio described. 
For non-Region 4 (i.e. overseas) release of the same 93 titles, 69% were captioned and 14% were audio described. This demonstrates that there is a opportunity for distributors of Region 4 titles to increase DVD accessibility by ensuring procedures are in place to import the captioned and audio described versions from their international sources.
The Queen is captioned
The April 2007 release to DVD of The Queen by Icon Entertainment did not have captions or audio description. Media Access Australia received numerous complaints about this, particularly as the title was captioned for international release. This has demonstrated the desire of captioned DVD viewers to have access to major releases, particularly topical ones such as this.
Icon Entertainment did not initially plan to produce a re-release with captions. This changed after MAA learned from the NSW Board of Studies that the The Queen will be part of the English, Film to Text subject in the 2009-2012 Higher School Certificate Syllabus. Icon Entertainment has now agreed to re-release the title with captions funded by the Department of Family and Community Services and Indigenous Affairs’ Captioning Grant. Media Access Australia administers this grant, which is used for the captioning of DVDs with an education or community focus.
Captioned versions of the title will be advertised as such on the DVD cover.
BBC captioned DVDs on the increase
English fans of BBC programs have been frustrated for a long time with the lack of captions on BBC programs released to DVD.  
DVDs produced by BBC Worldwide are captioned but there are many DVDs of former BBC programs on sale which are sold by independent distribution companies without captions.  
Mark Thompson, Director General of the BBC, has announced the release of a   blanket policy which should ensure the captioning of all such DVD material. The Commercial Agency, which provides licences to third parties for BBC content, has adopted a policy of making captions a pre-condition of any DVD third party licence deal. Historically there had been some resistance to captioning on DVD based on distributors' arguments about cost; however given the rise in competition and therefore competitive rates, the BBC is confident that any anomalies on this front will be rectified in the future.
RNID is discussing a similar approach with the other television networks, including ITV. 
HREOC DVD Round Table
The working group of Round Table members met again in June to continue discussions about DVD accessibility issues.  
Notable outcomes of the meeting included AVSDA’s adoption of a standardised approach to labelling, which includes the use of captioning and audio described labels on titles that are accessible. This development should begin to take effect on titles released by AVSDA members from around October 2007.  
AVSDA will also write to distributors who are not AVSDA members to inform them of this outcome and encourage non-members to adopt a similar approach to develop a uniform labelling system in Australia.  
HREOC has also invited television stations and television program production companies to attend a meeting to discuss the release of Australian content to DVD.  
A full Round Table meeting will take place at the end of August to report on the progress of issues since they were first raised.
CINEMA
Film Finance Corporation supports captioning
From 1 July, all films funded by the Film Finance Corporation (FFC) will be captioned.
“This is a very important and welcomed development from the FFC,” said Human Rights Commissioner Graeme Innes. “For the very first time in Australia, Deaf people and people with a hearing impairment will have access to major Australian produced and financed feature films.”
The FFC will pay for the cost of captioning each film. Film producers will also be required to use their best endeavours to ensure that all Australian distribution agreements include access for the hearing impaired via captioned theatrical screenings and DVDs.
Sydney Film Festival made accessible
Film festivals in Australia seem to be taking the lead in accessibility. Following last year’s fully-accessible Other Film Festival, screened in Melbourne by Arts Access (Victoria), this year’s Sydney Film Festival took its first steps into accessible cinema.
SFF screened Blindsight with audio description. The movie is about a group of students from a blind school in Lhasa and their journey to climb Everest with blind mountaineer Erik Weihenmayer. The audio description was delivered using a Dolby Screen Talk system. This is very similar to the DTS access system used in 10 cinemas across Australia. There was also a captioned screening of Hear and Now, an award-winning documentary about an older couple’s journey from silence to sound as they undergo cochlear implant surgery.
Following the success of these first screenings, the Sydney Film Festival hopes to expand its accessible program next year.  
Cinema negotiations to commence soon
Negotiations to expand the number of accessible cinemas in Australia will commence 11 October. These negotiations will involve major disability groups, exhibitors, distributors, the Human Rights and Equal Opportunity Commission and Media Access Australia.
Captioning in Australian cinemas
Open captioned movie screenings in May, June and July 2007 included:
4	Mr Bean’s Holiday
4	The Shooter
4	Spiderman 3
4	Zodiac
4	Pirates of the Caribbean: At World’s End
4	Shrek the Third
4	Ocean’s Thirteen
4	Harry Potter and the Order of the Phoenix
These open captioned movies showed at:
4	Sydney - Greater Union George St
4	Melbourne - Village Cinemas, The Jam Factory
4	Adelaide - Greater Union Megaplex Marion
4	Canberra - Hoyts Belconnen
4	Brisbane - Greater Union/Hoyts, Queen St Mall
4	Perth – Cinema City, Hay St
4	Darwin - BCC Casuarina
4	Hobart – Village Hobart*
4	Newcastle - Greater Union Glendale
4	Maroochydore - BCC Sunshine Plaza
[*There were no captioned screenings in Hobart until 15 June]
Over May, June and July, an average of 78 people per week attended captioned screenings at these ten locations. In the previous three months (February – April) the average was 63 people, and from October 2005 to July 2007, the average was 50 people.
Over the same period, the average difference in days between the captioned release of each title and the general release was 17 days. From October 2005 to the end of July 2007, the average was 25 days. 
Perth captioned cinema to relocate
WA’s only captioned cinema at Hoyts Perth City will close in October as Hoyts has decided to close the complex. The DTS access equipment will be moved to another location. At this stage it is planned to install it at Hoyts Carousel in the Westfield shopping centre in the south-east suburb of Cannington.
No audio description in Australian cinemas yet
The DTS access system is currently used in ten cinemas across Australia for showing captioned movies. The system has the capability of showing audio described films if an added module costing a few thousand dollars is purchased. Many access disks that are used to show the captions also have audio description tracks.
Of the 88 movies shown with captions since 5 October 2006, 58 movies (66%) also had an audio description track, which means they could have been accessed by blind and vision impaired patrons, had the cinemas been equipped with the audio description component of the system.
UK independents join cinema access plan
The UK Film Council has announced a new funding program aimed at independent cinemas to purchase access equipment. This ₤500,000 fund will cover up to 50% of the cost of access equipment for the cinemas, with a maximum of ₤50,000 per applicant. Independent cinemas are those that are in a ‘chain’ of less than 9 cinemas, or touring or mobile cinemas that visit at least 20 separate venues.
For more information:
http://www.ukfilmcouncil.org.uk/cinemagoing/distributionandexhibition/capitalandaccessfund/
THE ARTS
America, the arts and access
When it comes to accessing the arts, the USA has been at it a lot longer than Australia, and the Americans with a Disability Act has helped pave the way for vibrant, professional access services that provide choices to a discerning and loyal audience.
Naturally, Australia turns to international markets such as the UK and USA to learn about access provision and adapt ideas or methods to produce Australian services.  Focusing on captioning in theatres, this article highlights one venue in particular for its outstanding access program.
The John F. Kennedy Center for the Performing Arts
Located in Washington, D.C., one of the USA’s leaders in access, the John F.  Kennedy Center for the Performing Arts, strives to build the capacity of cultural venues and organisations to provide accessibility through education, information and resource sharing. The Center organises the annual LEAD conference for over 100 organisations, which focuses on expanding the breadth and scope of accessibility services and programming across the country. The 2007 conference was held in Minnesota in August.
The Center will host approximately 30 captioned and 50 audio described performances of productions including My Fair Lady, The Lion King and Phantom of the Opera this year.
The Americans with a Disability Act (ADA), passed in 1990, obliges organisations to provide ‘effective communication’ for patrons. In the late 1990s, the Center moved to ‘on request’ services, not only to ensure that effective communication occurred, but also to give the power of choice back to those who are meant to be served by access accommodations – people of all ages with disabilities, and older adults. Thus, if a patron cannot attend a regularly scheduled performance, or there is a production they’d like to attend that isn’t scheduled with captioning, they can request captioning at a performance that suits them, and have a night out with their family and friends.  
Generally in the USA, you will find performing arts centres scheduling one or two captioned performances for the run of each production, and promoting these heavily to the disability community. This allows for the development of a subscription base. At the same time they are prepared to provide effective communication services ‘on request’ to meet their obligations under the ADA. The move towards audience-responsive ‘on request’ services grows from compliance needs, but also from a growing awareness that people with disabilities and older adults make up a significant and increasing portion of the potential audience. Americans with disabilities and older adults control over $214 billion in disposable income in the U.S. It’s good business practice for cultural venues to tap into that market. 
The Kennedy Center takes an equitable approach to ticketing, and only looks at discounting tickets if a patron requiring access lacks an equal level of choice in seating that is offered to non-disabled patrons. Thus, if a patron who is Deaf must sit in the front 15 rows of the theatre in order to see the captioned screens, and this is where the tickets are most expensive, the ticket prices are reduced. The Center always keeps in mind that the goal is equal access, not better or preferential treatment. 
Educated guesswork is used regarding how many access seats will be sold given the overall popularity of the performance, general interest to the community and past ticket sales. For example: for Wicked, the Center held 60 to 75 seats in their captioned section because they knew that this play would be very popular with the Deaf community (Wicked is very visual, based on familiar material, and generated lots of hype in the community) and this section did sell out. But for staged readings of August Wilson plays, they held very few seats for the captioned performances (staged readings aren't very visual, the material isn't familiar, and they tend to get smaller audiences than for straight dramas). Closer to each performance, the Center starts to release seats incrementally back into general sale, if they are not sold for access reasons.
At the Kennedy Center, captioning signs are always placed on stage and are adaptable for different stage sets. They are often hung from the sound towers which form the frame that surrounds the stage. If, for technical reasons, they can’t be hung from the sound tower, they are placed on the lip of the stage, often towards the centre. Generally, the captioning sign is positioned so that the audience can see it and the stage simultaneously without having to ‘ping-pong’ their heads back and forth. Adjustments to placement are made as necessary, show by show.
The Center takes care to make sign placement look like it is integrated into the production set-up. Hearing patrons have never complained and most figure it’s there for every performance. In fact, many hearing people ask to move over into the captioned seating section because they like being able to read the words. This happens a lot with Shakespeare, shows where the characters have heavy foreign accents, and musicals where the voices overlap and are very fast.
The Center has a great deal of respect for the artistic concerns brought up by each production company, but has also worked very hard to develop the respect and confidence of its disability community. Anyone producing or performing at the Kennedy Center signs a contract in which they acknowledge and agree to comply with all the Center’s accessibility mandates. It is always the Center that determines when, where and how accessibility services are provided, not the production companies. Although this may sound harsh, accessibility provisions turn into a positive and collaborative process where the goal is to meet everyone's needs.  
Captioned theatre in Australia is still very much in its infancy and Australian access providers have done well in learning from our international neighbours. But learning must be ongoing in order to improve current practices and to acquire new ones that will enable more to be achieved.
Thanks to Betty Siegel of the John F. Kennedy Center for the Performing Arts for her assistance with this article.
For more information on LEAD, see: 
http://www.kennedy-center.org/accessibility/lead/home.html
Glen Street Theatre begins captioning
Glen Street Theatre in the northern Sydney suburb of Belrose has begun a new theatre captioning service, with the captioning of two Bell Shakespeare Company performances of Macbeth.  
On 18 August, both the 2pm matinee and 8pm evening performances were accessible to Deaf and hearing impaired audience members to enjoy with their family and friends. The captions were provided by The Captioning Studio. 
Glen Street Theatre offers a professional theatre subscription season and has approximately 4,500 subscribers. There are plans in place for a number of 2008 productions to be captioned, and these productions will be announced towards the end of 2007.
Upcoming captioned theatre sessions
The table below lists the upcoming captioned theatre sessions:
Where
What
When
Melbourne Theatre Company
Who’s Afraid of Virginia Woolf?
29 September, 4pm
Sydney Theatre Company
A Midsummer Night’s Dream
7 September, 8pm

A Midsummer Night’s Dream
8 September, 1pm

Don’s Party
28 September, 3pm

Don’s Party
17 October, 1pm
Canberra Theatre Centre
Mr McGee and the Biting Flea
1 September, 10am

The Government Inspector
22 September, 1:30pm

Rabbit Hole
3 October, 8pm

Dickins’Women
24 November, 2pm
Queensland Theatre Company
Heroes
30 November, 7:30pm

Heroes
1 December, 2pm
See A Voice launched in the UK
As mentioned in the first edition of the Media Access Report, UK theatre access organisations VocalEyes and STAGETEXT were working on a joint project to provide greater access to the arts around the country via audio description and captioning.
Funded by the Treasury’s ‘Invest to Save’ Budget and Arts Council England’s Grants for the Arts, See A Voice was officially launched at the House of Lords on 16 January 2007. David Lammy, Minister for Culture, stated, “The arts and theatre in particular, reflect, develop and symbolise all the different aspects of society and therefore should be inclusive of all corners of society at its end. This inclusivity is the goal that we should be striving for.”
And this is the goal See a Voice will be working to develop over the next three years, through broadening the program of arts and cultural events made available to hearing and vision impaired audiences across England. Working with groups of local venues and organisations, the project will help facilitate the programming and promotion of good quality captioned and audio described performances.
15 venues across four regions will have state-of-the-art equipment purchased for their shared use and See a Voice will undertake a training program for staff. Where necessary, captioners and audio describers will be recruited and trained locally. In addition, the venues will receive audience development support to help them build closer relationships with hearing or vision impaired audiences which can be developed in the future.
For more information about See a Voice and its partners, visit http://www.see-a-voice.org/.
MAA holds audio introduction information sessions
Media Access Australia has held information sessions in Sydney and Melbourne to introduce the idea of audio introductions to arts companies and venues. 
Audio introductions allow vision impaired patrons to enjoy music-based art forms as their sighted family and friends can. Audio introductions provide descriptive information on sets, costumes and storylines, as well as audio versions of programs via an MP3-player device.  
This is a twist on the established audio description service in theatres, and is a service that is well utilised in both the UK and USA.  
MAA is currently identifying partners to undertake a pilot project of the service.  
New theatre captioning website launched
Canberra-based caption provider, The Captioning Studio, has launched a new website dedicated to theatre captioning. This provides information about performances, how to book and upcoming shows that they are captioning across the country.  
For more information: www.theatrecaptioning.com.au

